The Four Dimensions of Value

The value of a product or service can be categorized into four distinct groups. It's
important to note that not all target audiences prioritize these values equally, making it
essential for businesses to clearly define their target market to understand which values
are most sought after.

1. Functional Value

This category includes practical benefits such as:

Time-saving and ease of use.

Income generation or cost reduction.
Risk reduction and increased control.
Reduced effort and improved quality.

2. Emotional Value

This relates to the feelings and psychological benefits a customer receives, such as:

Reducing anxiety and self-reward.

Feeling a sense of accomplishment.

Symbolic value (e.g., social status).

Increased confidence (e.g., body image).
Relaxation and attraction from others.

Getting opportunities or a platform for expression.
Enjoyment.

3. Life-Changing Value

This category addresses deeper, more transformative benefits:

Instilling a sense of hope.

Fulfilling a final life need.

Serving as a catalyst for personal change.
Creating a legacy.

Receiving love or acceptance within a group.
Gaining opportunities for transformation.

4. Social Value

This encompasses spiritual or societal benefits, such as:

Non-attachment and transcendence.
Spiritual liberation.



e Fulfillment of hope.
e Expressing gratitude.
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