
Theme: Marketing Strategies     
 
1.Vocabulary Practice 
 

 
 
 
 
Check these words and do the  task. 
 

 

2.Reading 
  
Task 1 
 
Read the text                                                                                                                            
Creating the Marketing Strategy                                                                                
Inputs That Inform Marketing Strategy 
 



https://docs.google.com/document/d/15t-k_U4NtOdQgn-V5NjQ2aMplxgTc92
S/edit?usp=sharing&ouid=102719968173624611772&rtpof=true&sd=true 
 
Task2 
 
T/F Statements: 
 
1. The marketing strategy is not influenced by the corporate strategy. 
2. Conducting a situation analysis is an important part of developing a marketing strategy. 
3. The target customer is the centerpiece of the marketing strategy. 
4. Focusing on the target customer is always a priority for organizations. 
5. The market planning process consists of 5 layers. 
6. Corporate objectives have no impact on the marketing strategy and objectives. 
7. Market segmentation depends on the corporate objectives for market growth. 
8. The number of new products launched by a company is not influenced by corporate 
objectives. 
9. Marketing objectives are not important for defining and measuring the goals of the marketing 
strategy. 
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