Why FMCG Marketing Gamification Is The
Missing Ingredient You Are Looking For?

Image 1: Someone playing “digital card scratching on a mobile: FMCG Marketing
Gamification as an effective marketing solution

Looking for an effective way to beat your competitors that doesn’t cost a fortune? Tired of
traditional marketing efforts that have minimal outcomes? This could be the right time for a leap
of faith into innovative, gamified FMCG marketing.

Want to learn more about how it works and eager to reveal the latest FMCG marketing tips?
Keep reading to find out how gamification can take your brand to a whole new level.

Why Traditional FMCG Marketing Struggles?

When was the last time a TV ad or a static online banner truly grabbed your attention?
Traditional FMCG is no longer working because it doesn’t engage with people. It's not about ad
quality or cost, it's about letting people in.

But why did these methods work before and are failing now? Simply because of the shift in the
audience’s mindset and preferences. They want personalization, interaction, and campaigns
that feel tailored just for them. On top of that, numerous ads increase their distraction and
negatively affect their attention span.

Image 2: A image of a TV ad or Billboard with no one looking at it. Caption: Traditional FMCG
marketing is no longer working

So, can old school FMCG marketing still win? Well, it might get the word out. But the real
dilemma is: can it retain customers’ attention? Or more importantly, can it lead to action?

What to do next? It's time to consider innovative FMCG marketing services. Technologies like
AR, VR, and Al chatbots come in handy. But you can put your money on gamification before
moving forward with more advanced technologies

What is Gamification in FMCG Marketing?

Think of gamification as a playful twist in your FMCG marketing plan. Imagine a customer
staring with boredom at supermarket shelves and suddenly receives a text message from your
brand. The text says: “Spin the wheel and receive a prize.” This is exactly what FMCG
marketing gamification is.


https://fmcg360.me/blog/
https://fmcg360.me/services/
https://en.wikipedia.org/wiki/Gamification

Simply, you’ll borrow gaming elements, such as structure and content, in non-game-based
scenarios. In FMCG marketing, this concept aims to maximize users’ engagement and achieve
the campaign’s goals.

Once a customer interacts with your text, they transform from a passive viewer into an active
player. Then, you gain a recurring and loyal customer.

FMCG gamification marketing serves both short-term and long-term goals. For example, you
can use temporary spin-the-wheel mini-games or virtual scratch card games for lead generation
and product launch. More complex and sustainable gamification techniques, such as loyalty
rewards or interactive puzzles with badges and leaderboards, can run indefinitely.

5 Reasons Why Gamification Works in FMCG Marketing

FMCG marketing gamification might be new, but it's already revolutionizing the market. Unlike
static campaigns, it puts the spotlight on the audience, not the business. When you do it right, it
delivers actual results. Here’s why it works:.

1. Turning Passive Audiences into Active Players

Image 3: Splitscreen image with one side with a person looking at a screen, while the
other side features a person engaging with a gamified experience. Caption FMCG
gamification marketing engages players.

Why do gamified FMCG marketing experiences draw more people every day? Simply because it
plays on core human instincts for competition, recognition, and the desire to win. It goes beyond
selling to challenging a person’s skills and abilities. That's why they remain hooked.

Now, put yourself in the consumer’s shoes: which feels more exciting: “click to earn your badge”
or “click to buy”? Typically, the answer is clear! You’d go for interactive offerings that promise
something intriguing.

2. Encouraging Repeat Interaction

FMCG marketing Gamification grabs the attention more than once. Players will keep coming
back. Why is that? Because it triggers a person’s desire to excel, solve a puzzle, or earn the
highest ranks on a leaderboard.

Think about it for a moment! If you earn one badge today, wouldn’t you be tempted to come
back soon to achieve more? Won’t you be intrigued, especially when those points add up to free
drinks, snacks, or exclusive rewards? This constant loop of challenge and win turns seasonal
players into committed participants.


https://www.sciencedirect.com/science/article/pii/S2405844024080782

3. Feeding Social Sharing

Image 4: A person is showing his screen to a friend. The screen displays a gamified
experience. Or a big share button with a gamified experience below it. Caption FMCG
marketing gamification boosts social sharing.

When your FMCG marketing gamification experience combines elements of fun and
competition, you have a perfect recipe for viral content. Imagine when you scan a QR code, play
a mini-game, and you end up winning a free coffee. Typically, you’ll want to share this exciting
experience with everyone around you.

This is exactly how it works when you implement FMCG gamification marketing. You don’t have
to go the extra mile to promote it, as participants will do all the work for you. As the competition
heats up, people will share the experience with their circles. This action usually aims to increase
the fun, showcasing achievements and badges, or elevating the challenge.

4. Capturing Zero-Party Data

Image 5: An illustration showing a big x mark on third-party data collection. Caption:
FMCG marketing gamification protects privacy.

Data collection is the backbone of your FMCG marketing work as it lets you understand your
audience. Then, you can provide them with customized products and services. But here are the
issues: most consumers don’t like how traditional third-party data collection works. Privacy and
security concerns chase them over these third-party trackers

This is where FMCG marketing gamification steps in. Consider replacing traditional trackers with
more reassuring and trustworthy alternatives, like surveys or quizzes. Instead of feeling spied
on, users will voluntarily provide the accurate information you are looking for. This win-win
situation lets you get what you need, and your customers won't feel violated. What’s next? You
earn their trust and loyalty.

5. Creating a Memorable Brand Moment

Image 6: A person engaging with a gamified experience who looks happy. Caption: FMCG
MARKETING gamification builds unforgettable memories.

Why do you remember specific brands more than others? It's not just about the ads, it's about
your whole experience with them. FMCG marketing gamification works the same way. When
you have fun with a brand, you hold on to this memory.

With its dynamic interaction, gamification in FMCG marketing creates memorable moments. And
you know why participants will keep coming back? They want to relive the same moments or
create better ones.



5 Ways To Use Gamification in FMCG Marketing

With gamified FMCG marketing, the possibilities are endless, but let’s focus on five common
ways to employ it within your marketing strategies.

1. Digital Scratch Cards for Instant Win

Think of them as the digitized versions of the classic scratch-and-win cards. Through a mouse
click or a touchscreen swipe, users can scratch the digital card and instantly collect prizes. This
strategy uses the human desire for anticipation and surprise. In the meantime, it remains a
budget-friendly tactic.

2. QR codes on-pack for Gamified Rewards

Image 7: An excited person scans a QR code: Caption: FMCG marketing gamification through
QR codes.

What started as a way to share a product’s information has now become a powerful tool for
driving rewards. In addition to their sleek and smart designs, QR codes solve a real problem for
most users. QR codes instantly and effortlessly redirect users to the reward pages without the
hassle of typing or copying long URLSs.

3. Mobile Games Tied to Product Usage

While gamification doesn’t involve a standalone game, your brand can benefit from releasing
one. This technique is often known as advergaming. As the name suggests, it's a combination
of gaming and advertising. lts strength lies in achieving two goals at once: promoting your
products and challenging the players in a real game.

As an FMCG brand, your game can include food preparation contests or tasks that feature your
products as part of the missions. This approach steers clear of direct traditional advertising while
capturing the essence of gaming.

4. Interactive Surveys with Giveaways

Image 8: Depiction of an interactive survey. Caption: FMCG marketing gamification comes with
surveys.

Unlike traditional surveys, interactive ones keep the user’s attention for longer. Interactive
surveys contain engaging visuals and vibrant progress indicators. They act as hooks and
reduce drop-off rates. They encourage the user to complete the survey. This way, users get to
provide an insightful opinion and unlock their surprise giveaway in the end.



5. Leaderboards for Community Challenges

Image 9: Depiction of a game’s leaderboards with fictional names or avatars. Caption: FMCG
marketing gamification with leaderboards

A smart FMCG gamification experience shouldn’t overlook the community leaderboards. They
motivate most participants to compete to reach the top spot. Also, it keeps them hooked to
return and check their standing.

Using leaderboards to spark friendly competition across your community is a cost-effective way
for engagement.

At the end of the day, the best FMCG marketing is what puts you ahead of your competitors and
keeps your customers engaged. Now that traditional marketing is no longer working for you, it's
time to implement gamified FMCG marketing tactics into your plan.

Don’t know how to start? It’s time to talk to our experts and let us help you make the most of
these strategies! Contact us today, and let's make your brand become the master of the game.



https://fmcg360.me/contact/
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