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Custom Properties Worksheet 
Data is the foundation of everything you do in HubSpot. Contact segmentation, 
lead routing rules, targeted email messaging, personalization tokens, list 
creation, ads audiences, reports—it’s all powered by data. 

Where is all that data stored? Within HubSpot properties (also called fields). 

By completing the worksheet below, you’ll have a solid data strategy and a 
set of actionable steps to create your custom fields! 

Default Properties 
HubSpot comes with hundreds of default properties right out-of-the-box, such as 
email address, industry, country/region, create date, last activity date, amount, etc. 
In case you’re curious, here’s the comprehensive breakdown of default properties 
for all objects: Contacts, Companies, Deals and Tickets. 

It’s important to note that each object has its own set of fields that do not 
automatically apply to other objects. For example, let’s say a Company has 
“country/region” data, either populated by HubSpot Insights or manually entered 
via form submission. This data will NOT be automatically passed on to Contacts 
who work at that Company…unless you create a workflow to do that. 

 

Custom Properties 
The default HubSpot properties are a great starting point, but odds are you’ll have 
to create at least a couple of custom fields to get the type of segmentation and 
reporting for your specific business needs. After all, if you aren’t recording a data 
point, HubSpot can’t segment or report on it in the future! 
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https://knowledge.hubspot.com/contacts/hubspots-default-contact-properties
https://knowledge.hubspot.com/companies/hubspot-crm-default-company-properties
https://knowledge.hubspot.com/crm-deals/hubspots-default-deal-properties
https://knowledge.hubspot.com/tickets/hubspots-default-ticket-properties
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Some popular custom properties we see clients creating are: 

●​ Contact Type (End User, Reseller, Vendor) 
●​ State/Province Dropdown (rather than use the default single line text 

State/Region field) 
●​ Region (NA, LATAM, APAC, EMEA) 
●​ Product/Service Type 

Now that you understand the difference between default and custom properties, 
let’s get started creating new fields! 

Step #1: Identify what data needs to be collected 
Why do you want to collect a specific data point? What will it “do”? Is there value 
to collecting data that you’ll never use? Probably not. Instead, think about how 
custom data could power segmentation and reporting, like: 

●​ Do I need to segment emails based on a property that doesn’t already exist 
in HubSpot? 

●​ Should I change lead assignment based on data that could be collected in 
a custom field? 

●​ If I’m being selective about assigning marketing contact status, do I need a 
custom field to determine who should always get that? Who should never 
get that? 

●​ Do I want to report on a data point not included in HubSpot? 

Key data considerations 

Are you looking to store sensitive data? 

To store sensitive information in your HubSpot account, such as personal 
identification, financial, health or medical information, users with Super Admin 
permissions can turn on the Sensitive Data setting.  
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https://www.hubspot.com/products/sensitive-data
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Once the setting is turned on, you can create custom properties that store 
Sensitive Data, and then restrict user access to the properties using field-level 
permissions. 

Before you begin storing Sensitive Data, review the following information, 
including requirements, limitations, and recommendations related to Sensitive 
Data functionality: 

●​ The Sensitive Data feature is only available at the Enterprise tier of all Hubs. 
●​ You can only store certain types of Sensitive Data in HubSpot—review the 

Sensitive Data terms page to understand which types of Sensitive 
Data you can store and where these features are available. 

●​ Once the Sensitive Data setting is turned on, it can NOT be turned off. 
●​ Sensitive info can be stored in either of HubSpot’s data centers, but you can 

NOT migrate to a different data center once you turn the sensitive data 
settings on. 

●​ Sensitive Data properties are unavailable in certain tools, including 
personalization tokens, sandboxes, chatbots and playbooks. 

Are integrations automatically creating custom fields? 

If you integrate a platform like Salesforce or Microsoft Dynamics, it’ll automatically 
create custom fields so that the data in HubSpot is an exact mirror of their 
system. However, should you create a custom field in HubSpot, it will NOT be 
automatically created in the other tool. 

What data points are you currently collecting that need to be replicated in 
HubSpot? 

What data are you already collecting? Where? Gather it all together and review 
what types of information you’re already logging. Consider whether you’re 
capturing data related to contacts, companies, deals, or tickets. Let’s replicate it in 
HubSpot!  
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https://legal.hubspot.com/sensitive-data-terms?hubs_content=www.hubspot.com%2Fproducts%2Fsensitive-data&hubs_content-cta=related-resources__item-link
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What questions are you asking on current forms? 

If you’re asking more than the basics on your current forms, you’ll probably need 
to create a custom field to capture that data going forward…even if you don’t 
want to use HubSpot forms. Why? As soon as you install the HubSpot tracking 
code on your website, all of that form info will flow into the platform—we need to 
make sure it has a place to land! If you don’t create a field within HubSpot, then 
the data won’t attach to the contact who submitted the form. 

What do you want to report on? 

Remember how we talked about reporting earlier? Now’s the time to bust out 
that list! Does your leadership team review a weekly sales activity report? Are 
quotas measured a certain way? Do you display how many contacts are created 
or deals are closed by industry, state, country, job title, product type, etc.? Make 
sure you have a property to gather and organize data in your desired reports. 

Are other departments using notes for info that should really be captured in a 
custom field? 

If your sales, service or account management teams are consistently leaving the 
same type of info in notes, you could create a custom field to streamline their 
process as well as add the ability to further segment and improve reporting. 

What’s on your data wish list? 

If you’ve always wanted to categorize your database by favorite dessert type…or 
send emails based on what type of pet a prospect has…or assign leads based on 
hair color—now’s the time! 

Step #2: Decide how you want to collect data 
Once you determine what data you’re going to collect, you’ll have to decide on a 
field type. Below are some of the most popular types with a brief description and 
ideal use case. 

●​ Single-line Text: Stores a single string of text. 
○​ Ideal for: name, email address, company name, etc. 
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○​ Disadvantages: Anything can be entered. For example, if you want to 
capture a state, be prepared for Michigan, MI, M.I., Mich. or any 
variation of misspelling. That means you’d have to include ALL the 
options for Michigan in your list, workflow or report criteria…what a 
pain. 

●​ Multi-line Text: Stores multiple lines of text with virtually no limit 
○​ Ideal for: comments section or areas where anecdotes and 

additional info is valuable. 
○​ Disadvantage: not useful for reporting or segmentation purposes. 

●​ Single Checkbox: Stores only two options, like yes/no, true/false, on/off 
○​ Ideal for: segmentation purposes. 
○​ Note: in forms, this appears as a single checkbox where checked 

equals true and not checked equals false. 
●​ Multiple Checkboxes: Enumeration field that presents and stores many 

options. 
○​ Ideal for: data that can be many things at once, like “What Hubs do 

you use?” where the response can be any combination of Marketing, 
Sales, Service, Operations and CMS Hubs. 

●​ Number: Similar to single-line text, the number field is an open field, but is 
reserved for a string of numbers only; can be formatted as currency.  

○​ Note: list and workflow criteria can only include whole integers, so 
make sure to use “less than” or “more than” to capture numbers 
with decimals. 

●​ Dropdown Select: Enumeration that is similar to multiple checkbox fields 
in that it presents and stores several options, but only one value can be 
selected. 

○​ Ideal for: data that can be only one of many things, like 
“Department,” where a contact can only be in Human Resources, IT, 
Marketing/Sales OR Finance. 

●​ Score: Calculation field that scores based on custom attributes that reward 
or detract points for contacts, companies, or deals (spoiler alert—this is how 
you do lead scoring). 
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●​ HubSpot User: Field that automatically populates with a list of your current 
HubSpot users; you can use this field to create up to 30 custom owner 
properties. 

○​ Ideal for: denoting a team member other than the default Contact 
Owner property, like BDR or Account Manager. 

 

Properties Support 
●​ Supercharge Your HubSpot: Unleash the Power of Custom Properties 
●​ Secure Private Info: How to Use HubSpot's NEW Sensitive Data Feature 
●​ Default Properties: 

○​ Contacts 
○​ Companies 
○​ Deals 
○​ Tickets 

●​ HubSpot Knowledge Base: Property field types in HubSpot 
●​ HubSpot Sensitive Data Terms 
●​ HubSpot Trust Center 
●​ HubSpot Knowledge Base: Store Sensitive Data in HubSpot 
●​ HubSpot Knowledge Base: Store Highly Sensitive Data in HubSpot (BETA) 
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https://www.youtube.com/watch?v=SUevadEPxg8
https://youtu.be/FFdeZaGYBtI
https://knowledge.hubspot.com/contacts/hubspots-default-contact-properties
https://knowledge.hubspot.com/companies/hubspot-crm-default-company-properties
https://knowledge.hubspot.com/crm-deals/hubspots-default-deal-properties
https://knowledge.hubspot.com/tickets/hubspots-default-ticket-properties
https://knowledge.hubspot.com/properties/property-field-types-in-hubspot
https://legal.hubspot.com/sensitive-data-terms
https://trust.hubspot.com/
https://knowledge.hubspot.com/properties/store-sensitive-data
https://knowledge.hubspot.com/properties/highly-sensitive-data
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Sample Custom Properties Matrix 
Object Field Name Description Field Type Sensitive 

Data? 
Field-level 
Permission 

Values Use? 

Contact Contact Type This field 
describes the 
type of 
contact. 

Dropdown 
Select 
 

 No N/A ●​ End User 
●​ Vendor 
●​ Reseller 
●​ Employee 
●​ Job 

Applicant 

●​ Left hand sidebar of 
the contact record 

●​ Hidden field on specific 
forms, i.e. request a 
demo 

●​ Workflow trigger 
criteria to target the 
correct contact types 
and exclude others 

●​ Report criteria 

Contact Veteran Status Whether or 
not an 
individual is a 
Veteran. 

Dropdown 
Select 

 Yes ●​ Finance 
Team 

●​ Support 
Team 

●​ Active 
●​ Retired 
●​ Discharged 
●​ Other 

●​ Demographic detail 
confirmation 

Ticket Issue Resolved 
 
 

Checkbox to 
indicate if 
issue has been 
resolved and 
ticket should 
be closed 

Checkbox  No N/A N/A ●​ Left hand sidebar of 
the ticket record 

●​ Workflow that updates 
ticket status to closed 
and sends email to 
contact 
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YOUR Custom Properties Matrix 
Object Field Name Description Field Type Sensitive 

Data? 
Field-level 
Permission 

Values Use? 

     No    

     No    

     No    

     No    

     No    

     No    

     No    

     No    

     No    
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