
 

Guide to Finding a Gallery for Your Artwork and General Exhibition Advice 

Finding the right gallery to exhibit and promote your artwork is a crucial step 
in advancing your artistic career. Here are some practical tips to help you 
navigate this exciting journey: 

Finding Galleries to Exhibit Your Work 

Research Galleries 

•​ Align with Your Style: Start by researching galleries that match your 
artistic style, medium, and career stage. 

•​ Track Records: Look for galleries with a history of promoting emerging 
artists or those focusing on your type of art. 

•​ Local and International Options: Consider both local galleries and 
international ones to widen your exposure. 

Attend Art Events 

•​ Network Opportunities: Visit art openings, exhibitions, and art fairs in 
your area to network with artists, curators, and gallery owners. 

•​ Build Relationships: Engaging with the art community can lead to 
future exhibition opportunities. 

Online Platforms 

•​ Virtual Exposure: Utilize online galleries, artist directories, and social 
media platforms to showcase and sell your art. 

•​ Key Websites: Explore platforms like Artsy, Saatchi Art, and Behance 
for virtual exhibition opportunities. 

Portfolio Preparation 

•​ Professional Presentation: Ensure your portfolio is well-curated, 
professional, and visually appealing. 

•​ High-Quality Content: Include high-quality images, detailed 
descriptions, and artist statements for each piece. 

Contact Galleries 

•​ Submission Process: Identify galleries of interest and visit their websites 
to learn about their submission processes and guidelines. 

•​ Follow Instructions: Adhere to their submission instructions, providing 
all required documents and information. 

 



 

Networking 

•​ Engage with the Community: Attend gallery openings, art events, and 
artist talks to connect with key individuals. 

•​ Build Connections: Express your interest and exchange contact 
information with gallery owners and curators. 

Artist Residencies and Competitions 

•​ Apply Widely: Consider applying for artist residencies and 
competitions as they often lead to exhibition opportunities. 

•​ Exposure and Connections: These programs can help you gain 
exposure and connect with curators and gallery owners. 

Curating and Marketing an Exhibition 

Define Your Theme 

•​ Cohesive Narrative: Decide on a theme or concept for your exhibition 
to give it a cohesive and engaging narrative. 

•​ Complementary Artworks: Ensure selected artworks complement each 
other and convey a clear message. 

Plan Ahead 

•​ Set a Timeline: Establish a timeline for your exhibition, factoring in 
creation, logistics, marketing, and installation. 

•​ Advance Preparation: Start planning early to allow ample time for 
thorough preparation. 

Gallery Collaboration 

•​ Work Closely: Collaborate with the gallery owner or curator to discuss 
your vision and exhibition layout. 

•​ Maximize Space: Use their insights to make the most of the exhibition 
space. 

Presentation and Display 

•​ Visual Experience: Consider layout, lighting, and artwork placement to 
create an engaging visual experience. 

•​ Attention to Detail: Pay attention to framing, labeling, and wall text for 
a polished presentation. 

Promotion and Marketing 

 



 

•​ Comprehensive Plan: Develop a marketing plan that includes social 
media, email newsletters, press releases, and your artist website. 

•​ Collaborate with Gallery: Leverage the gallery's existing audience and 
networks for promotion. 

Opening Reception 

•​ Create Buzz: Plan a memorable opening reception with refreshments, 
guest speakers, or performances. 

•​ Social Media: Encourage attendees to share their experience on social 
media. 

Engage with Visitors 

•​ Be Present: Attend the exhibition to engage with visitors, answer 
questions, and share insights about your work. 

•​ Personal Connection: Creating a personal connection can enhance the 
viewer's experience and leave a lasting impression. 

Remember, promoting and curating an exhibition requires careful planning, 
dedication, and effective communication. By following these steps, you can 
increase your chances of finding suitable galleries, curating successful 
exhibitions, and promoting your work to a broader audience. Good luck! 

 
 
 

 


