Adobe Liquid Mode

Adobe Acrobat is a free app for your smartphone or tablet. To make
reading on a small screen easier, there is a new feature called Liquid
Mode. It lets you change the way the text appears on your screen.

Liquid Mode works for PDF documents that have text. It does not
work for pictures.
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When you open your document, it
will look like this. The text is very
small and hard to read.

There is a button at the top of the
screen that looks like a drop of water.
Tap the button.



Now the text is much larger and
12:36 Y easier to read.
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Abstract

Information overload is the challenge of the
modern era and text the medium. Every adult
reader would benefit from faster reading, provided
they could retain comprehension. The present
work explores the reading speed gains possible
solely by manipulating typeface. We consider that
optimal typeface might be a matter of an individ
ual’s preferred font, or that some fonts might be
better for all users. Indeed, eight in ten of our
participants believed their favorite font would be
their best. Instead, our findings showed that the
preferred font was seldom best, and one font did
not fit all. Adult readers in our study read better
with varying fonts. An average 117 word per
minute difference between worst and best
typeface, or around 10 additional pages an hour,
means font choice is of real-world significance. Our
discussion focuses on the challenges of rapidly
identifying an individual’s optimal font, and the ex
citing individuation technologies such an advance
allows.
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Hypertext / hymeunsess =

If you keep reading, you see that the
title is easier to read, but the text is
still small and crowded.

There is a button at the top of the
screen that says “Aa.” Tap the
button.



The top part of the screen will get
dark, and a new section that says
“‘Reading Settings” appears.

Reading Settings
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Line Spacing

Reset All




Change the size of the text by tapping the “A” buttons. The small button
makes the text smaller. The large button makes the text larger.

Reading Settings

A 100% A AV 100% | AV

Line Spacing

Change the spacing between the letters by tapping the “AV” buttons. The
button with the arrows pointing in makes the spaces smaller. The button
with the arrows out makes the spaces wider.

Reading Settings

A 100% A AV 100% AV
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Line Spacing

Change the spacing between the lines with these buttons. The first button
makes the spacing smaller. The next three buttons make the spacing
higher.

Reading Settings
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Reading Settings
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These settings make the text larger
and there is more space between the
lines.

When you like the way the text looks,
tap the screen above the reading
settings section. The screen will be
light again so you can read it.
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Abstract

Information overload is the challenge
of the modern era and text the
medium. Every adult reader would
benefit from faster reading, provided
they could retain comprehension.
The present work explores the
reading speed gains possible solely
by manipulating typeface. We con
sider that optimal typeface might be
a matter of an individual’s preferred
font, or that some fonts might be
better for all users. Indeed, eight in
ten of our participants believed their
favorite font would be their best.
Instead, our findings showed that the
preferred font was seldom best, and
one font did not fit all. Adult read

in our study read better with varyb

fonts. An average 117 word per

Not everyone thinks the same text is
easy to read. For some people, this
is easier. For other people, it is not.
Use the settings to see what works
best for you.



There is a button that says “Reset
All” at the bottom of the page. Use
this button to undo the changes. The
text will look like it did at the start.

Reading Settings
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Line Spacing = = =

Reset All
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