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I. INTRODUCTION

The introduction should consist of the
background of the study, research contexts, and
research objectives[1]. The introduction should be
written in well-composed paragraphs. Avoid using
subheadings in this section[2].

II. LITERATURE REVIEW

The literature review is written in paragraphs[3].
It discusses highly relevant literatures form various
sources like general scientific books, theoretical
books, theses, dissertations and scientific journal
articles[4].

III. RESEARCH METHODS
This method section is written in paragraphs
(avoid using subheadings). It onsists of description
concerning the research design (research site and
participants or documents, data collection, data
analysis, and measured variables).

IV. RESULT AND DISCUSSION

The results and discussion section is presented in
paragraphs, containing the description of the results
of the data analysis. The discussion of the results is
argumentative regarding the relevance of the results,
theories, previous research and empirical findings. It
is also mandatory to highlight the novelty of findings.

Tables and figures are used to provide supporting
explanation. Avoid using vertical lines in the tables.
In the description, avoid using the likes of “the above
table” or “figure below,” but “Table 1,” “Figure 2,” so
on. Every table and figure must be captioned,
numbered, and centered. Include the source of tables
or figures when applicable. Take Table 1 and Figure 1
for examples.

Table 1. Bank Ownership

No. Bank Ownership Number
1 State-owned banks 9
2 Private banks 50
3 Foreign banks
4 Jointly-owned banks

Total 74

Source: Indonesia Stock Exchange[5]
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Figure 1 xxxxxx

V. CONCLUSION AND SUGGESTION

This section must be written in well-composed
paragraphs.  The conclusion must be concise,
providing a description of the contribution of the
findings to existing knowledge. This section should
also provide suggestions for further studies. The
conclusion should not be a restatement of the
findings, but what could be inferred from the
findings.
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