Hda13a9n 11 Ina TH SarabunPSK  aiunawaue

18 druun
GUIDELINES FOR HEALTH COMMUNICATION

NETWORK OR THAI TRADITIONAL MEDICINE
CLINIC IN CHANTHABURI PROVINCE
(FANUNTU I NIrIUR)

fasfinug (nMu'lne) TH SarabunPSK  auaWaus 16 daund
(1& Insert Footnote)
fuadns uivrasena’ dasiinug 2 dasfinug ® uay dagfiwusg ¢
Sandusit Brorewongtrakhul, XXXXXXXX, XXXXXXXXXXX
and XXXXXXXXXXXX 14tAu 5 Ay

laitiy 15 v

UNARLD

T AN TR UUTAAN T ABLEXXXXX MW VTNENHEXXXXXXXXX
Master’s degree, Faculty xxxxxxxx, University XXXXXxXXxx
Email: xxxxxxxxx *Corresponding author

2 pjah I AIRATIANTE, BT, XXXXXXXXX U IVINETRE XXXXXXXXX
Asst. Prof., Ph.D, Faculty xxxxxxx, University XXXXXXXXx

3 529ANRATIANTEH, BT., XHXOXXXXXX UUIVTNETRE XXXXXXXXX
Assoc. Prof. Ph.D, Faculty xxxxx, University xxxxx

* 21158, Faculty xxxxx, University xxxxx

® Lecturer, Faculty of Education, Ratchathani University
AN NTHAUTAHINENTWUT AGEXXXXX UATTNENFEXXXXXXXXX

n3Yudasy
Independent scholar



ﬁ'\a‘l"\ﬁ’syz XXXXXXXXXX; XXXXXXXXXX; XXXXXXXXXX; XXXXXXXXXXX (2e1uay 3
-5 @n)

ABSTRACT

Keywords: XXXXXXXXXX; XXXXXXXXXX; XXXXXXXXXX; XXXXXXXXXXX (2t19uatl
3-5an)







ANA 1
AU 5 7u Auauduzayuusus

mFawazsUATW iy 6

Htﬁlk%

BABY BOOMERS GENX GENY GENZ GEN ALPHA

The Aging The o el ‘
KEY Economic Middle- Th{}ﬁm— TBL _F|rr1 o ILnL :
DEFINITION Power- Child Y igita ildren of

Millennials Natives Millennials

house Leaders

BRAND
PREFERENCE

NG, 7750814 5.0 (u.27). 1aa A8 Aanlaad, 2564, finRuwiuty
1jnd.

( vanenvia./Aagunaaiwanfiailauany (624)./1U5ursoa10/5a
wiloda/(u. aunin),/Tae/Tasjuas,/dAuw, &1in)

4. avAnNugTuu



REFERENCE

Lagg -7

TH SarabunPSK  wunavlous 14 faund Taon98auuu APA 7




	2. เนื้อหา  

