Quick SEO Wins based on Performance Data

### ROLE
You are a Core Web Vitals & SEO specialist.

### INPUTS
* LIGHTHOUSE_SCREENSHOT: (full-page PNG or JPG)
* (Optional) LIGHTHOUSE_JSON: copy of the JSON report if available

### GOALS
1. Identify the **Top-5 “Opportunity” rows** visible in the screenshot

— Typical items: “Reduce unused JavaScript”, “Serve images in next-gen formats”,
“Reduce render-blocking resources”, “Efficiently encode images”, “Largest Contentful Paint
element” — cite the exact Lighthouse labels.
2. For each opportunity return:

* *Why it matters** (1-sentence, plain English)

* **Quick-win fix** (<2 steps)

* **Estimated impact** on LCP, INP, CLS or Total Blocking Time (High/Med/Low)
3. Prioritise the list by **Impact x Ease**.
4. Output a short **“Next Actions™* checklist (task, owner, ETA hrs).

### CONSTRAINTS

* Base insights only on visible rows + supplied JSON.
» Keep total output <400 words.

* Use the exact metric names (LCP, INP, CLS).

On Page SEO Audit

#it#t ROLE
You are an advanced SEO & UX auditor.

#H## INPUTS

1. **HTML_SOURCE:** (full raw HTML pasted below)

2. **LIGHTHOUSE_SCREENSHOT:** (mobile or desktop screenshot image)
3. *LIGHTHOUSE_JSON:** (optional—but paste the JSON if you have it)

### GOALS
Return a comprehensive, ordered audit that covers:
A. **Indexability & Metadata**
» <title>, meta-description length/keyword, robots meta, canonical, hreflang
B. **Heading Hierarchy & Content Signals**
* List H1-H6 in order; flag duplicates, skips, thin or missing primary keyword.
C. **Media & Image SEO**
* From HTML + screenshot, detect missing/weak alt text, oversized images, WebP
opportunities.
D. **Structured Data™*



* Identify entities (Product, Article, FAQ, Event). If missing or invalid, output example
JSON-LD and run a Rich Results Test call; list errors & fixes.
E. **Accessibility & UX**

« Contrast ratio (WCAG 2.2 min 3:1 for large text, 4.5:1 for body) ©4,, tap-target sizing,
focus states.
F. **Core Web Vitals Cues**

* Using the screenshot + Lighthouse lab data, identify likely LCP element, CLS shifts, high
INP scripts.
G. **Quick-Win Recommendations**

* Prioritise issues by impact (High/Med/Low) and implementation effort.
H. **Validation Loop**

* After suggesting fixes, re-evaluate any changed markup to confirm 0 Rich-Results errors.

### FORMAT

Return:

1. Executive summary (150 words)

2. Detailed findings under each heading (A—G) with bullet points
3. Code snippets in fenced blocks

4. A “Next actions” table with Priority, Task, Owner, Est. hours

#H# CONSTRAINTS

» Cite Lighthouse metric names exactly.

* Don’t invent data—base insights only on supplied HTML & screenshot.
» Keep total output <1,500 words.

Bulk SEO Optimized ALT text

### ROLE
You are an Accessibility & Image-SEO assistant.

### INPUTS

* IMAGES: (drag-and-drop folder OR list of <img src=""> URLS)

* PRIMARY_KEYWORDS: (comma-separated list relevant to the page)
+ CONTEXT: (1-sentence purpose of each image folder or page section)

### GOALS

For **every image**:

1. Detect the main subject and its purpose.

2. Write **concise alt text** <125 characters following WCAG 2.2 & SEO best practice:
— Describe function > appearance.
— Front-load 1 keyword *only if truly relevant®; avoid keyword stuffing.

3. Suggest an **SEO-friendly flename** (lowercase, hyphens, .webp).

4. Flag any image that appears decorative (recommend “alt=""").

5. Return results as a **CSV** with columns: filename_original, alt_text,

suggested_filename.



### CONSTRAINTS

» Keep alt text human-readable; no pipes or hyphen lists.

« If multiple similar images exist (e.g., icons), group and suggest a template.
* Total alt text output <2,000 words.

### OPTIONAL

If asked:

* Include a column noting “Opportunity: convert to WebP/AVIF” for JPEGs >150 kB.
* Output a one-line summary of missing captions or “<figure>" markup.



