Last Money In Landing Page Template

1. Analyze the Provided Opt-In Page

Headline:

e "Last Money In - Newsletter on Venture Capital Syndicates”

e The headline immediately conveys the primary focus of the newsletter—venture capital
syndicates. It targets a specific audience interested in this niche, which helps to qualify
the right visitors.

Subheadline:

e "The Exact Playbook For Launching A VC Syndicate"

e The subheadline sharpens the value proposition by promising a clear, actionable
playbook for launching a VC syndicate. It sets expectations for valuable, practical
content.

Key Benefits:

e The next section lists three clear benefits of subscribing to the newsletter:

"Become a more informed venture capital and private markets investor"

"Learn where to find the best VC deal flow"

"Join the VC ecosystem as a fund manager and/or LP"

These benefits directly address the desires of the target audience—both new and
experienced investors—by promising education, access to deals, and
opportunities for participation.

o O O O

Call-to-Action (CTA):

e "Enter your work email..."
e This CTA is clear, action-oriented, and simple. It only requires a work email, which
implies exclusivity and professionalism.

Social Proof:

e "Join thousands of private market investors including investors at Tiger Global, Craft
Ventures, Insight Partners & more"

e Social proof is used effectively by mentioning well-known VC firms, appealing to
credibility and authority in the venture capital space. This reinforces trust and builds the
credibility of the newsletter.

2. Identify and Document the Core Components

Main Headline:

e Purpose: Introduces the brand or product and sets the context for the offer.
e Notable Characteristics: The headline is concise and directly addresses the
subject—VC syndicates—while establishing the newsletter’s authority.

Subheadline:



e Purpose: Expands on the headline by offering a specific, actionable value proposition.
o Notable Characteristics: The subheadline uses the word "exact" to signal a precise,
step-by-step resource, appealing to readers seeking actionable insights.

Call-to-Action (CTA):

e Purpose: Prompts the user to take action and subscribe.
e Notable Characteristics: Simple and direct ("Enter your work email"). The use of a
professional email address adds a sense of exclusivity.

Key Benefits Section:

e Purpose: Communicates the direct benefits of subscribing, showing the value readers
will gain.

o Notable Characteristics: The list of benefits is short but powerful. It emphasizes
learning, finding deal flow, and joining the VC ecosystem, which is enticing for both
novice and experienced investors.

Social Proof:

Purpose: Builds trust by aligning the newsletter with reputable industry figures and firms.
Notable Characteristics: Mentions respected firms like Tiger Global and Insight
Partners, implying that these high-caliber investors also benefit from the newsletter. This
adds credibility and urgency to subscribe.

3. Analyze the Persuasive Techniques
Value Proposition:

e The headline and subheadline work together to present a strong value proposition by
focusing on the exact knowledge and steps needed to launch a VC syndicate, which
resonates with people looking to enter this niche area. It creates the impression that the
newsletter offers insider knowledge.

CTA Effectiveness:

e The CTA is clear and easy to act on, asking for only a work email. The choice to ask for
a work email suggests that the newsletter is exclusive and professional, which may
increase the perceived value of the subscription.

Social Proof Impact:

e The mention of well-known investors and firms is a powerful technique to build trust. It
positions the newsletter as authoritative, implying that top investors are already part of
the community. This increases the likelihood that visitors will want to subscribe and be
associated with this caliber of professionals.

4. Detailed Template Outline for Opt-In Page
Template Outline:

1. Main Headline (H1):
o Guideline: The headline should clearly state the core topic of the newsletter and
highlight its niche or unique angle.



o Example:
m  "Your Go-To Guide for Venture Capital Syndicates”
2. Subheadline (H2):
o Guideline: Use the subheadline to deliver a specific, actionable promise.
Highlight a key outcome or transformation the subscriber will experience.
o Example:
m  "Get the Insider Playbook to Launch Your Own VC Syndicate and Access
Elite Deal Flow"
3. Key Benefits (Bullet Points):
o Guideline: List 3-4 key benefits that directly address the needs or pain points of
your target audience. These should be short, precise, and compelling.
o Example:
m — Become a savvy investor in venture capital and private markets
m — Discover exclusive deal flow opportunities
m — Learn to manage your own VC fund or participate as an LP
4. Call-to-Action (CTA):
o Guideline: Use a simple and action-driven phrase. Asking for just an email
(preferably professional) reduces friction for the user to sign up.
o Example:
m "Enter your work email to get started”
5. Social Proof (Optional but Recommended):
o Guideline: Include references to well-known firms, testimonials, or numbers to
show that others (especially high-profile figures) trust the product.
o Example:
m "Join thousands of investors from top-tier VC firms like Sequoia, Accel,
and Benchmark."
6. Footer/Privacy Assurance (Optional):
o Guideline: Reassure the user that their email is safe and won’t be misused.
o Example:
m  "We respect your privacy. No spam, just high-value insights.”

Last Money In After-Subscription Survey Template

Survey Sections
1. Introduction/Opening

e Purpose: Clearly state the objective of the survey, explaining how the answers will help
you tailor content and offers more effectively.
e Tone: Friendly, direct, and informative.

Example:
"This survey will allow us to see how we can best present our content to help you out.”

Instructions:

e Keep this section brief and to the point.



e Highlight the value of the responses to your content strategy.
e Mention the time required to complete the survey if applicable.

2. Question Sequence
2.1 Accreditation Status

e Purpose: To identify whether respondents are accredited investors, an important factor
in determining eligibility for specific investments.
e Type: Multiple-choice (select all that apply).

Question Example: "Are you an accredited investor? (select all that apply)"

Household income (if married) is greater than $300k
Annual income is greater than $200k (for the last 2 years)
Net worth is greater than $1M (excluding primary residence)
Holder of a Series 7, Series 65, or Series 82 license

I am NOT an accredited investor

Instructions:

e Include all relevant accreditation options.
e Allow for multiple selections as accreditation can fall under various criteria.
e Ifneeded, include brief explanations for terms like “Series 7” for clarity.

2.2 Qualified Purchaser Status

e Purpose: To determine if respondents meet the higher threshold of a qualified
purchaser, which is important for certain types of investments.
e Type: Multiple-choice (select all that apply).

Question Example: "Are you a qualified purchaser? (select all that apply)"

e [ am NOT a qualified purchaser

e You own at least $5M in investments

e You invest on behalf of a >$5M family investment entity

e You invest at least $25M on a discretionary basis
Instructions:

e Provide a clear breakdown of what qualifies someone as a purchaser.
e Use simple language or tooltips to explain terms such as "discretionary basis."

2.3 Current Net Worth

e Purpose: To understand the respondent's financial standing, particularly relevant to the
type of deals they may be interested in.
e Type: Single-choice (only one selection).

Question Example: "What is your current net worth (jointly with spouse, if married)?"

e [essthan $5M
e Between $5M and $10M
e Between $10M and $25M



e Between $25M and $50M
e Between $50M and $100M
e Greater than $100M

Instructions:

e Net worth brackets should reflect your audience’s typical wealth tiers, with a focus on
those applicable to private market investors.
e Ensure the answer options cover a wide range to allow accurate selection.

2.4 Past Investment Experience

e Purpose: To identify the types of investments the respondent has made in the past,
providing insight into their investment knowledge and preferences.
e Type: Multiple-choice (select all that apply).

Question Example:
"Have you invested in the following areas in the past? (select all that apply)”

Private companies and/or startups
Venture capital funds

Real estate or real estate securities
Hedge funds

Private equity funds

Private credit funds

Private credit/direct lending

Instructions:

e Use investment categories that align with your content and offerings.
e Multiple selections should be allowed, as many investors diversify across asset classes.

2.5 Annual Private Market Investment

e Purpose: To gauge the respondent's typical investment capacity, useful for presenting
tailored deal opportunities.
e Type: Single-choice (only one selection).

Question Example:
"How much do you invest into private market deals annually? (select one)”

$0-$50K
$50K-$250K
$250K-$1M
S1M-$3M
$3M+

Instructions:

e Use investment ranges that correspond with the size of deals typically offered in your
syndicates.
e Ensure ranges cover both smaller investors and those with higher capacity.

3. Calls-to-Action (CTAs)



e Purpose: At the end of the survey, encourage the respondent to engage further with
your platform.
e Placement: After the last question.

Example:
"Thank you for your responses! If you're interested in exploring new investment opportunities
tailored to your profile, sign up here!”

Instructions:

e Use an inviting and actionable CTA.
e Provide a link or button to the relevant page (e.qg., sign-up, investment portal).

4. Closing/Sign-off

e Purpose: To end the survey on a positive note, reinforcing the value of the responses
and what the respondent can expect going forward.
e Tone: Appreciative and forward-looking.

Example:
"Thank you for taking the time to complete our survey. We’'ll use your feedback to bring you
more relevant content and investment opportunities!"

Instructions:

e Include a clear thank you message.
e Reiterate the next steps or how the data will be used to benefit the respondent.

Last Money In Thank You Page Template

Greeting and Introduction:

e Purpose: To welcome the subscriber personally and establish a human connection by
introducing the sender (Zachary) and his role.
e Example:
o "Zachary here. Thank you for joining Last Money In."
o Sets a friendly and personal tone by using first names and informal language like
"Hey!"

Newsletter Overview and Value Proposition:

e Purpose: To provide context for the newsletter and explain why it's valuable to the
subscriber.
e Example:
o "You just joined over 16,000 private market investors... becoming more informed
on venture capital and private market investing."
o Establishes credibility by referencing reputable names like Andreessen Horowitz
and Social Capital.



o Clearly describes the value—becoming a better-informed VC/private market
investor.

Welcome Gift or Bonus Content:

e Purpose: To reward the subscriber for joining with a tangible resource that provides
immediate value.

e Example:
o "Here’s a List of 100+ Active VC Syndicates so you can jump right into the VC
ecosystem!"”

o The free resource aligns with the subscriber's interests and provides immediate,
actionable information.

How It Works Section (Explaining the Newsletter’s Approach):

e Purpose: To give a brief overview of how the newsletter operates, its content structure,
and why it’s valuable.
e Example:
o "Once per week, we pull back the curtain and pour this knowledge into an
easy-to-read email to make you a better-informed investor."
o Highlights the founders' expertise, past investment experience, and the
frequency and nature of the newsletter content.

What to Expect (Email Delivery and Instructions):

e Purpose: To set expectations for frequency and content delivery while ensuring that the
subscriber knows how to properly receive future emails.
e Example:

o "Once a week, you'll get an email with everything you need to be the most
informed VC..."

o Mentions the upcoming "few short welcome emails" and provides a tip to move
the email to the primary inbox to ensure deliverability.

Promotional Content (Deal Sheet Promotion):

e Purpose: To introduce the subscriber to a related product/service that the brand offers
(in this case, Deal Sheet).
e Example:
o "l have to tell you about Deal Sheet... the easiest, most efficient way for

accredited investors to get startup opportunities served to you on a weekly
basis."

o This section positions Deal Sheet as an exclusive opportunity while explaining its
value in simple, benefit-driven language.

Call to Action:

e Purpose: To drive further engagement and conversions.
e Example:

o "Book a call to see if you’re a fit."
o A clear CTA encouraging interaction with the product.

Closing and Signature:



e Purpose: To end on a personal note and reinforce the human element behind the
newsletter.
e Example:
o "Thanks, Zachary Ginsburg, Co-founder, Last Money In Media."
o Maintains the informal, approachable tone with a simple "Thanks" and the
founder’s name and title.

Tone and Style Analysis:

e The tone is conversational, friendly, and personal, making the reader feel welcomed
and part of an exclusive community.

e Credibility and expertise are woven in naturally through the mention of reputable
venture capital firms and statistics on the company's growth.

e The email uses simple, direct language with some casual elements (e.g., "Hey!" and
first-name greetings) to make it more relatable.

Detailed Thank You Page Template Outline

This template captures the essential components and flow, with placeholders for custom
content. It will be easy to modify for different types of newsletters or businesses.

1. Greeting and Introduction

e Purpose: Make the subscriber feel welcomed right away and introduce the sender.
e Recommended Content:
o Friendly greeting like "Hey!" or "Welcome!"
o Personal introduction: "Hi, [Your Name] here! Thank you for joining [Newsletter
Name]."

Example:
"Hey! Zachary here. Thank you for joining Last Money In."

2. Newsletter Overview and Value Proposition

e Purpose: Briefly describe what the newsletter is about and why it's valuable.
e Recommended Content:

o Mention community size and industry expertise.

o Use well-known references or achievements for credibility.

o State the main benefit of subscribing.

Example:
"You just joined over [Number] private market investors (including investors at [notable firms or
companies]) becoming more informed on [topic]."”

3. Welcome Gift or Bonus Content



e Purpose: Offer a bonus or free resource to immediately engage the subscriber.
e Recommended Content:

o Clearly state the gift and its value to the reader.

o Provide a link or download for the gift.

Example:
"Here’s a free [resource, guide, or list] to get you started: [link to resource].”

4. How It Works (Newsletter Structure)

e Purpose: Explain how the newsletter works, including its frequency and focus.
e Recommended Content:

o Brief summary of newsletter content.

o Highlight the team’s expertise and accomplishments.

Example:
"Once per [week/month], we’ll send you actionable insights on [topic]. Our team has [relevant
experience], and we’re excited to share our knowledge with you."

5. What to Expect (Delivery Instructions)

e Purpose: Set clear expectations for email delivery and ensure the subscriber knows how
to receive future emails.
e Recommended Content:
o State how often the emails will arrive.
o Mention tips for receiving the emails in the primary inbox (e.g., whitelist
instructions).

Example:
"Look out for our next email in [timeframe]! Make sure to move it to your primary inbox to avoid
missing any updates.”

6. Promotional Content (Optional Section)

e Purpose: Introduce a relevant product or service the subscriber might be interested in.
e Recommended Content:

o Briefly explain the offering and its value.

o Include a CTA (e.g., "Learn more" or "Book a call").

Example:
"While you’re here, check out [related product/service]. It’s the easiest way to [solve a
problem]."”

7. Call to Action (CTA)



e Purpose: Encourage the subscriber to take the next step in engaging with your
product/service.
e Recommended Content:
o Simple, clear CTA like “Book a call,” “Download now,” or “Learn more.”

Example:
"Book a call today to see how [service/product] can help you."

8. Closing and Signature

e Purpose: Close on a friendly, personal note.
e Recommended Content:

o Brief thanks.

o Personal signature with name and title.

Example:
"Thanks, [Your Name], Co-founder, [Company Name]"

Last Money In Welcome Email Template

1. Core Components
. Greeting and Introduction:
o] The email opens with a friendly greeting, immediately introducing the two founders, Alex

Pattis & Zachary Ginsburg, setting a personal tone and humanizing the communication.

o] Purpose: Establishes a welcoming, approachable tone and introduces the key figures
behind the newsletter, making it feel personal and direct.

. Newsletter Overview and Value Proposition:

o] A clear introduction to the newsletter, "Last Money In," explaining its focus on venture
capital (VC) and syndicates. The founders outline their extensive experience deploying $200M
into 500+ startups, emphasizing their credibility.

o] Purpose: Establishes authority and creates excitement by promising insider knowledge
and a valuable learning experience for subscribers.

. Email Delivery Instructions:

o] The newsletter will be delivered weekly, providing a structured cadence for subscribers
to expect.

o] Purpose: Helps set clear expectations for frequency, keeping subscribers informed and

engaged.



. Call to Action (CTA):

o} An invitation to fill out a form for accredited investors interested in co-investing. The form
is designed to kickstart engagement with interested subscribers who meet the criteria.

o] Purpose: Encourages active participation and leverages the audience's interest in
venture capital by offering a concrete opportunity to co-invest.

. Why We Launched "Last Money In":

o] A deeper explanation of why the newsletter was created, emphasizing the
underexplored nature of VC syndicates and the founders’ journey in this space.

o] Purpose: Connects the personal motivation of the founders with the value they intend to
provide, making it relatable and purpose-driven.

. Content Overview:

o] A comprehensive list of topics the newsletter will cover, such as deal sourcing, syndicate
vs. VC fund differences, deal structures, and venture capital trends.

o] Purpose: This section outlines the breadth of content subscribers can expect,
demonstrating the value and educational insights they will receive.

. Who This Newsletter is For:

o] Clear definition of the target audience, including investors, finance professionals,
founders, and anyone interested in startups or early-stage investing.

o] Purpose: Helps readers self-identify as part of the target audience, increasing relevance
and engagement.

. Additional Resources and Links:
o] Links to the syndicates managed by the founders and invitations to connect on LinkedIn.
o] Purpose: Provides direct opportunities for deeper engagement through their personal

syndicates and networks, encouraging connection and further exploration.

. Closing and Signature:

o] The email closes with gratitude and a personal touch, including brief bios of the
founders.

o] Purpose: Ends on a friendly and appreciative note, reinforcing the personal connection

established at the beginning, while also building trust by sharing credentials.

2. Tone and Style Analysis:
. Tone:

o] Informal yet professional, with a personal, friendly, and conversational style. This suits a
newsletter targeting investors and professionals interested in venture capital.



o] Language: Casual and approachable, with phrases like "Hey" and "s/o Jason Calacanis,"
to create a down-to-earth vibe. This makes the newsletter accessible while still establishing
authority through the founders' experience.

. Style:

o] Engaging: The email makes liberal use of bolded subheadings, bullet points, and a
well-organized structure that improves readability and keeps the content engaging.

o} Direct: The frequent use of actionable language and clear CTAs ("fill out the form," "click
here") makes it easy for readers to take the next step.
o] Educational: The newsletter promises knowledge sharing, and the overview of the topics

is framed in a way that emphasizes practical learning and actionable advice.



