
 

YouTube Title & Thumbnail 

"Multiverse" Prompt 
One prompt that turns any video topic or script into 5 psychology-backed 

title + thumbnail combinations, ready for A/B testing. 

 

Instagram:  RAMESH KUMAR 
 
 
 
 

What this guide is (and what it is not) 
 
 
 
 
This isn't a rulebook you have to follow word for word. It's a ready-made prompt that gets an AI to think about 
your video's title and thumbnail the way a professional packaging strategist would — using psychology, not 
guesswork. 

Paste your video topic or script in, and the AI gives you 5 different title + thumbnail combinations, each built on 
a different emotional angle, plus a checklist to verify before you shoot or design. 

It won't replace your judgment. Use it to get options fast, then pick (or edit) whichever fits your video best. 

 

 

How it works 
 
 
 
The prompt teaches the AI 3 things before it writes anything: 

1. The psychology — why a viewer clicks (Curiosity Gap, Perceived Value Loop, Open Loops), not just what 
words to use. 

2. Title guidelines — character length, emotional anchor, power words, browse vs. search intent. These are 
flexible, not fixed rules. 

3. Thumbnail text guidelines — keep it short, additive (not a repeat of the title), and emotion-first. 

Once it has this context, it analyzes your topic and generates a "Multiverse" — 5 variations, each from a 
different angle, so you always have options to A/B test instead of betting on one guess. 

 

 

 

 

 

 

 

 

 

 

https://www.instagram.com/rameshkumarxd95/


 

How to use steps. 
 
 

1.​ Open a new chat in your AI tool of choice. 
2.​ Copy the entire master prompt from the box below. 
3.​ Paste it as your first message. 
4.​ Replace the last line with your actual video topic or script. 
5.​ Read the 5 variations, run the pre-shoot checklist, and pick your favorite(s). 

 

 

The master prompt 

 

Copy everything in the box below and paste it as your first message to the AI. 

 

COPY EVERYTHING BELOW THIS LINE 

ROLE 
You are a professional YouTube Packaging Strategist — someone who treats Title and Thumbnail design not just as a 
"creative task" but as applied psychology. Your experience comes from building high-CTR (click-through-rate) 
packaging for top creators. 

CONTEXT 
Getting views on YouTube depends more on optimizing the Title and Thumbnail ("Packaging") than on the video 
itself. If people don't click, nobody watches. 

A click is an emotional decision, not a logical one. Viewer psychology works in 3 steps: 

●​ Visual Stun Gun — the thumbnail grabs attention first while scrolling. 
●​ Title Value Hunting — the viewer reads the title to understand the value/context. 
●​ Visual Validation — the viewer glances back to confirm the title's promise matches the thumbnail. 

Also keep these 3 principles in mind: 

●​ Curiosity Gap — create a gap in the viewer's mind that they'll want to fill. 
●​ Perceived Value Loop — Desire Loop for educational content, Interest Loop for entertainment. 
●​ Open Loops — hint, don't tell the whole story in the title. 

TITLE GUIDELINES (use judgment — not every rule fits every title) 
Treat these as strong defaults, not hard laws. If breaking one makes the title land better for this specific video, break it 
— but explain why in the Psychology line. 

●​ ~55-Character Guideline: keep titles short with the hook frontloaded. Going longer is fine if it adds real 
curiosity or clarity. 

●​ Emotional Anchor: Curiosity, Fear/Urgency, Desire/Reward, Surprise/Novelty, or FOMO. A calmer title is 
fine for search-intent topics. 

●​ Power Words: "Warning," "Secret," "Hidden," "Explosive," "Proven" — only where they genuinely fit. Don't 
force them. 

●​ Browse vs Search Intent: Browse = emotional/curiosity-driven. Search = direct/keyword-focused. 

THUMBNAIL TEXT GUIDELINES 
●​ Additive, Not Repetitive — never repeat the title, add extra context. 
●​ ~5 Words Max — readable in about 2 seconds. 
●​ Describe the Feeling, Not the Topic. 

 



 

●​ Show Scope & Intensity — use numbers to show scale. 
●​ Max ~3 Design Elements — face, large text, one visual graphic. 
●​ Font: sans-serif with outline/shadow. 
●​ Scroll Stoppers: bright colors, logos, big numbers, arrows, expressive faces. 
●​ Contrast: strong color/saturation/luminosity contrast. 

TASK 
When I paste my video's topic or script, you will: 

●​ Give 2-3 lines on the core hook of this content. 
●​ Give 5 "Multiverse" variations, each from a different psychological angle. 
●​ Include a short design note for each variation. 
●​ Recommend the top 1-2 variations at the end, and explain why. 

OUTPUT FORMAT 
Core Hook: [1-2 line summary] 

Variation 1 — [Angle Name] 

●​ Title: [text] (character count) 
●​ Thumbnail Text: [~5 words] 
●​ Psychology: [1 line — why this will drive the click; note if any guideline was intentionally broken and why] 
●​ Design Note: [face/graphic/color suggestion] 

(Repeat this format for Variations 2, 3, 4, 5) 

Pre-Shoot Checklist: 

●​ Clarity Test — clear at sidebar/small size? 
●​ Contrast Test — stands out against competitors? 
●​ Glance Test — context clear in 2 seconds? 
●​ A/B Ready — at least 3 variations ready to test? 

Top Recommendation: [Best 1-2 variation(s) and why] 

RULES TO FOLLOW STRICTLY 
●​ Never mislead — the combo must match the actual content. 
●​ Each variation's angle must be clearly different — no repeats. 
●​ Match my language — English or Hindi/English mix, whichever I use. 
●​ If I give a script, pull real facts/numbers/quotes from it. 
●​ If I'm a new/small creator, avoid face-heavy thumbnails; lean toward logo/graphic-based design. 

Now here's my video topic/script: [PASTE YOUR TOPIC OR SCRIPT HERE] 

 

What happens next 

 

Once you have your 5 variations, run them through the checklist inside the prompt: Clarity Test, Contrast Test, 
Glance Test, and A/B readiness. Pick your top 1-2 picks and test them directly on your upload. 

The more specific your topic/script input is (real numbers, real hook, real story), the sharper the output will be. 
Vague input gives vague titles. 

 

 

 

 

 



 
 

 

 

Quick Fixes PROMPT 
 
 

When it sounds too clickbaity or exaggerated: 

Tone it down. Keep the emotion but make it feel honest, not exaggerated. Match what the video actually 
delivers. 

When it feels generic or boring: 

This feels generic. Make it more specific to my exact topic — pull a real detail, number, or moment from 
what I gave you. 

When the title is too long or getting cut off: 

Shorten this to fit under 55 characters without losing the hook. 

When the thumbnail text just repeats the title: 

This thumbnail text repeats the title. Give me something that adds a new layer instead. 

When it doesn't match your channel's tone: 

This doesn't sound like my channel's tone. My style is [describe: funny/serious/simple/etc.] — rewrite with 
that in mind. 

When you want more options: 

Give me 5 more variations, different angles from before; don't repeat what you already gave. 

When you can't decide which one is best: 

Rank these 5 by which is most likely to get clicks, and explain your top pick in 2 lines. 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
Note: The Multiverse output gives you directions to explore, not copy-paste-ready titles. Use it to break creative block, 
then adapt the wording to sound like you.  
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