Title: Kak yyactBoBath B TpeTbeM aTtane lNporpammel Poctypusma n «Mupa»
Description: PacckasbiBaem, Kak NpUMHATL y4acTue B TPETbEM 3Tane nporpaMmmel

Poctypuama no komneHcaumm oTabixa rocten. [0cTu, KoTopble onnavvBatoT 6poOHNpOBaHNE
kapTon «Mup», CMOryT Nnony4nTb Ha KapTy Kewwbak 20% OT CyMMbl BPOHW.

Kak yyactBoBaTb B TPETbEM 3Tane
akumm Poctypusma n «Mupa»

Pangel Bac
BHOeTb cHoBa!
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CoBceM CKopo CTapTyeT TPETUIN aTan akumm ¢ kewbakom ot Poctypuama un «Mupa». ToYHbIX
AaT Nnoka HeT, HO Mbl PEKOMEHAYEM MOATrOTOBUTBLCA YKe cendac, YTobbl rapaHTMPOBaHHO
nonactb B [1porpammy.

HPO-"paM
POCTyPH3Mg‘,g. o

YyacTtBoBath B akumm Yepes TravelLine nerko! Nonb3oBaTtenu moayns 6poHnpoBaHus
3anosHAKT 3asdBKy Ha yvacTne nNpsiMo B IMYHOM KabuHeTe.

Ecnu Bbl nonb3yeTtech akBanpuHrom naptHepos Travelline («KomdopT BykuHr» n « TPOBE/
NAVH MPO»), Mbl 6epem BCo NOArOTOBKY MO y4acTUIO B aKLMM Ha cebs: Bam He HYXHO
cobupaTb nakeT AOKYMEHTOB, TECTUPOBATb NNATEXM N OTYMTLIBATLCS O BPOHAX. Mbl Bce 310
cAenaem 3a Bac U coobLum pesynesrarhbl.

Ob6bekTam ¢ COBCTBEHHbBIM SKBaIZpI/IHFOM HY>XHO BbINOJTHNTb BCE 3Talbl CAMOCTOATENbHO.

A Tenepb nop,po6Hee 00 YCNoBUAX TPETbEro 3tana 1 0 TOM, Kak NpuHATb y4acTtmne B akUuun.

3ayeM y4yacTBOBaTb B aKLUU.


http://www.travelline.ru/products/tl-hotel/?utm_source=blog&utm_medium=organic&utm_campaign=programma_rosturizma_2

Torm BTOPOW BOJMHbI aKLUUK B Limdpax

Korga HayHeTcsa TpeTui 31an akLumm

KakoBbl ycrioBus TpeTbero arana.
YTo HyxHO ang yyactunga Yyepes Travelline.

Kak NpuHATb y4acTue B akLWW.

ObbekTam ¢ 3KkBanMpUHrom napTHepon TL.

Ob6bekTam ¢ COBCTBEHHbIM SKBANPUHIOM.
O0ObekTam 6e3 3KBaNpPUHTra.

YT10 3aNOMHUTb.

3adeM y4yacTBOBaTb B aKUuu

1. 3710 BbIrOQHO
[ocTb nonyyaet kewbak 3a 6poHNpOBaHNe, a Bbl NPUBIEKAETE HOBbIX KITMEHTOB U
nony4yaete 6onbLle NpsiMbIX BPOHEN.

2. [ononHuTenbHoe NpUBrieYeHne KINEHTOB
MpennoXxuTe rocTsM No-HacTosiLLEeMY BbirogHble ycroBus 6poHnpoBaHuns — 20% ot
CyMMbI Npegonnatbl kelwbakom npu onnate kapton «Mup».

3. Bbonble NpAMbIX 6poHen
BbirogHoe npeanoxeHne NoMoXeT NpmBreYdb 0orbLle FOCTEN MMEHHO Ha CanT U
BbIrOQHO NpoAasBaTh rOCTAM HanNpPAMYHo.

4. MpeumyuiecTBO Nepen KOHKypeHTaMm
Bbl cMOXeTe ycnellHee KOHKYpUpoBaTb C 06 bEKTaMM, KOTOPbIE HE Y4aCTBYHOT B
aKuuu.

Mo pesynsratam BTOPOM BOMHbI akumm, obLuee KonmyecTBo BpoHen ¢ canta y napTHEPOB
TravellLine B cpegHeMm Bblpocno Ha 32%.

Torm BTOpON BOMHbLI akuumn B Lmdpax

1 616 o6bekTOB Noganu 3asiBky Ha y4yactme B akumm Yyepes Travelline. 3a Becb nepuog
akumun yepes moaynb 6poHuposaHma TL npowwno 62 302 6poHn Ha cymmy Bonblue AByX
MUWIIMOHOB pybnen.

Bot pes3ynbraTtbl akunn No cermeHTam:

CermeHT YyacTHUKM KonuyectBo CyMma akUMOHHbIX
OpoHemn OpoHen

Otenu 1106 25 611 673 533 334 P




CaHatopuu 198 23 644 1085286 515 P

3aropogHbie 144 12 746 436 414 525 P
00BbeKThI
MwuHu-otenun 168 1299 37 924 129 P

Korga HayHeTcs TpGTI/II7I aTan akuunm

OdmumanbHbIX CPOKOB MPOBEAEHUS akUMM Noka HET. Kak Tornbko ux onyornmnkyoT, Mbl
HanuweMm o6 aTom B couceTsx TravelLine n o6HoBMMm nHdopmaumto ctatbe. Cneaute 3a
HoBoCTAMM!

KakoBbl YCINoBUA TPETbEIO 3Tala

e B Mporpamme yyacTtByoT cpeacTBa pasMeLleHnst BCex TUMoB, NpoLuealine
Knaccudukaumio, a Takke arperatopbl TYPUCTUYECKUX YCYT.

e [ocTtam gnsa yyactus B [Nporpamme HyxHO ByaeT 3abpoHMPOBaTb MUHUMYM 2 HOYM.

e Kew6akom roctio BepHeTcsa 20% OT cymmbl npegonnartskl, Ho He 6onee 20 000
pybnen. Kewwbak rocTio BO3MeLLaeT rocy4apcTBO, €ro MOXHO MOMYYNTb CKOMNbKO
yrogHo pas Ha kapty «Mwup».

OcTtanbHble yCcnoBuA akumn noka yToqHAKTCA.

UTo Hy>KHO onsa ydacTusa yepes Travelline

1. CBuageTtenbCTBO 0 Knaccudukauum oobekTa.
2. Mogaynb oHnaviH-6poHupoBaHus Travelline.
3. OkeanpuHr naptHepos TravelLine.

Ecnu Bbl ByaeTte yyacTBoBaTh B akLmMnM C COBCTBEHHLIM 3KBaPUHIOM, BaM NpuaeTcs
CaMOCTOSATENbHO NOANUCHIBATL AOKYMEHTbI C MaTeXHOW cuctemon «Mup», TecTupoBarb
nnaTexun n oT4nTbiBaTbCsA 06 akumMoHHbIX 6poHsx ¢ AO HCIIK «Mup».

Kak NMPUHATb y4aCTUe B akKUuUn

3anonHuTe 3aaBKy B NIMYHOM KabuHeTe Travelline. [Ansa aToro sangute B NUYHbIN KaOUHET
TravelLine — «HacTponku roctuHunubl» — «[porpamma PT n .Mup“».

MHCprKLI,I/IFIZ «Kak 3anonHnTb 3a8BKY Ha ydacTue B TPETLEM STane akunmn»

O6bekTaMm ¢ akeaipuHrom «KomdopT BykuHr» unu « TPABEN NAH
MPO»


https://www.travelline.ru/products/tl-hotel/
https://www.travelline.ru/secure/Extranet/#/MirCashback
https://www.travelline.ru/support/knowledge-base/kak-zapolnit-zayavku-na-uchastie-v-tretem-etape-aktsii-v-lichnom-kabinete-travelline/

Ecnu Bbl nonb3yetech akBanpuHrom ot OO0 «KomdopTt BykuHr» nnn OO0 «TP3BE/I
NAVIH NPO», Bam 0653aTeNbHO HYXXHO NPOBEPUTL 3aABKY. [1Ns 3TOro 3angute B NUYHbINA
kabuHet TravelLine — «HacTpoyku roctuHubl» — «[Iporpamma PT n Mup”».

Ecnu paHHbIe BepHbI, 1 3asBKa HaxoguTcs B ctaTyce «[1poBepka HaCTPOWKN SKBaMpPUHra»,
Bbl MonageTe B akuMio aBToMaTU4eCKN, BaM HNYEro JONONHUTENBHO AenaTtb He HYXHO.

Ecnu paHHble HeBepHble, HAXMUTe «Peﬂ,aKTI/IDOBaTb 3aABKy» N HE 3a6y,u,bTe COXpPaHUTb
N3MEHEHUA.

Ecnu 3asiBKa He 3anofiHeHa, NnocTasbTe ranoyky «Moaartk 3asBKy Ha yyacTue B
Mporpamme» 1 3anonHUTE ee CaMOCTOATENBHO.

ObbekTam ¢ COOCTBEHHBIM SKBANPUHIOM

1. 3anonHute 3asBKy B NMM4HOM KabuHeTte Travelline.

2. Yb6eautecnb, YTO Y Bac €CTb OTAENbHbIA 3KBANPUHIOBbIA TEPMUHAN 4115 akuuu.
Ecnu ero Het, o6patuTech B cBoW HGaHK-3KBamep 1M ycTaHoBUTE OoTAeNbHble Terminal
ID (TID) n Merchant ID (MID). lNocne aToro HaNUWWTE NMMCbMO C TEMOWN
«[lMogkntoveHne HOBOro TepMmnHana» Ha noyTy support@travelline.ru.

3. YcneunTte camMoCTOATENBHO NPOTECTUPOBATL NNATeX Mo akUMOHHOMY TepMuHany ¢
HCIK «Mup» ao BockpeceHbs, 7 heBpans, 00 UHCTRYKLIN.

4. Yepes 3—-7 gHen nocrie NpoBeAeHUs TECTOBOW TpaH3aKL MM NPOBEpPLTE ee Yepes
cheuunanbHbIi pecypc anketa.privetmir.ru.

5. Yb6eauTtecb, 4TO y Bac eCTb AEMCTBYIOLLAs 3NEeKTPoHHas undposas nognncek. OHa
Oynet HykHa ans nognucanus cornawenmnsa ¢ AO «HCIKy.

6. Mopawnte gokymeHTbl B AO «HCIK» ans yyactus B MNporpamme ¢ 10 no 22
c¢eBpansa 2021 roga yepes cant anketa.privetmir.ru.

Ecnu Bbl nogkntounTte akBanpuHr naptHepos TravelLine — OO0 «KomdopT BykUHM» nnu
000 «TP3BEN NAVH MNPO» — To nonageTe B akumio aBTomatnyecku. Mbl caenaem
OCHOBHbI€ 3Tanbl 3a Bac:

e OTNpaBuM 3asaBKYy B PocTypusm,

e CO34aauM OTAENbHbLIN OKBANPUHIOBLIM TEPMUHAMN N NPOTECTUPYEM €O,

e OT4YMTaemcs 00 aKLMOHHbIX OPOHSX NOCcne akuuu.

UToObl NOAKNIOYNTE SKBANPUHT NapTHepoB Travelline, npuwnnte NMCbMo C TEMOK
«OkBanpuHr ansa akumm PT» Ha sales@travelline.ru.

ObbekTam 6e3 aKkBanpuHra

MoakNoYnUTb UHTEPHET-3KBAMPUHT. [0 YCNOBMSAM aKLUMK, TOCTM AOMKHbI ONNaTuTb BCO
CToMMOCTb B6poHM OHMaliH kapTot «Mup» Ha cainTe oTens. bes akBaipuHra 3T0 HEBO3MOXHO.

YT1o6bl NOAKNIOYNTE SKBAWPUHT NapTHepoB Travelline, npuwnuTe NMCbMO C TEMOW
«QkBanpuHr gns akumm PT» Ha sales@travelline.ru.
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YT0 3anomMHUTL

YToO6hI NPUHATL y4aCThne B akuuin, y BaC AOJKHA ObITb KJ'IaCCI/I(bI/IKaU,VIFl.

Ecnun y Bac nogkntoveH aksanpuHr naptHepoB TL — OO0 «KomdopT ByknHr» nnu
000 «TP3BEJ TAWH MNPO» — Bbl nonageTe B akUMi0 aBToMaTuyeckn. Bam HY>XHO
NPOCTO NPOBEPUTHL 3a4BKY.

® Ecnuy Bac coGCTBEHHbIN 3KBANPUHI, CAMOCTOATENbHO NPOTECTUPYWTE NnaTex no
akunoHHomy TepmuHany ¢ HCIK «Mup» po BockpeceHbs, 7 ¢peBpans, no
WUHCTPYKLINW.

® [Ecnuny Bac HeT aKkBaWpuHra, nogkn4ynTe ero. [lna atoro npuwnnTe NUCbMO C TEMOK
«OKkBanpuHr ansa akumm PT» Ha sales@travelline.ru.

® FEcnuy Bac octanucb BOMpOCHI, NuwnTe Ha support@travelline.ru.

Ecnu Bbl X0TUTE y4acTBOBaTb B akuuK, HO elle He paboTtaeTe ¢ Travelline, unm xotute
NOAKNIOYMTL IKBANPUHT, OCTaBbLTE 3asBKY, M Mbl C BAMU CBSP)KEMCS.

KHonka «Y4yacTtBoBaTtb B akuuu yepes TLy»
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