Market Study and Go-to-Market (GTM) Plan for Wallet Profiler. 100x project

Introduction: As humans, we can all testify that putting in effort yields results when they are
channeled to the right path. | have prepared a mini plan for wallet profiler and | hope it's well
studied cause | know that this could be a game changer in pushing their project. Thank you <

A brief background study about wallet profiler:

Wallet Profiler is an innovative B2C analytics tool designed to provide users with insights into
the smart money flow on the Solana blockchain. This report presents a detailed market study
and outlines a strategic GTM plan to effectively launch and promote Wallet Profiler within the
Solana community.

Market Study:

As we all know the Solana ecosystem has seen rapid growth, with its market capitalization
exceeding $50 billion. This growth is expected to accelerate due to network scalability and the
rise of innovative projects, it has become a go to for developers because of the low gas fees
and other significant differences it possesses

Key Business Segments:

Wallet Profiler targets various segments within the Solana ecosystem, including decentralized
exchanges (DEXs), NFT and cNFT marketplaces, liquid staking protocols, perpetuals trading
platforms, lending & borrowing platforms, and DePIN. To the best of my knowledge Wallet
profiler can identify as a problem solver.

Target User Profiles/Segments:

Wallet Profiler caters to a diverse user base, including crypto traders and investors, NFT
collectors and enthusiasts, stakers and liquidity providers, DeFi users, and researchers
interested in on-chain activities. For me to be able to use a wallet | believe it has to be authentic
and security protected and | believe wallet profiler is in that category.

Go-To-Market Plan:
Marketing Strategy:

- Content Marketing and awareness: Create educational content, campaigns, blog posts, and
tutorials to showcase Wallet Profiler's benefits.

- Social Media Engagement: Engage with the Solana community on platforms like Twitter,
Discord, and Reddit to share insights and promote the product.

- Influencer Partnerships: Collaborate with key influencers and thought leaders in the Solana
ecosystem to endorse Wallet Profiler.



- Community Events: Host webinars, AMAs, and virtual meetups to interact with users and raise
awareness.

Bonus: Referral program where people can benefit some privileges for creating awareness to
other crypto enthusiasts.

Price Positioning:

Position Wallet Profiler as a premium tool priced between $200 to $300 per customer per
month, emphasizing its comprehensive features and value proposition, The value for the money
has to match the product deliver and leave people wondering why they would pay that amount
for a service.

Surveys:

Conduct user surveys and market research to assess the demand for Wallet Profiler within the
Solana community. Estimate the total number of potential customers/wallets on Solana to
understand the market size and growth potential.

Product Development:

Continuously improve Wallet Profiler based on user feedback and market trends. Focus on
enhancing user experience and providing actionable insights to meet the evolving needs of the
Solana community.

Hints: Making wallet interface user friendly and easy to navigate.
Customer Support:

Provide responsive and polite customer support where users can call in to file complains if
noticed and be respected and treated with value and also to address user inquiries and ensure
effective use of Wallet Profiler.

Conclusion:

Wallet Profiler has the potential to address the growing demand for analytics tools within the
Solana ecosystem. By implementing a strategic GTM plan and refining the product based on
market feedback, Wallet Profiler can become a valuable asset for traders, investors, and
researchers seeking deeper insights into the Solana blockchain. It's all about the drive and
ensuring that your users are satisfied with your services and | believe that these alone will make
wallet profiler stand out amongst other projects.



