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1. AHoTanisi AMcUMNJIIHM (MPU3HAYEHHS HABYAJIbHOI IMCIUIIIHN).

BuBueHHss gucHumiiHM nependadae OMaHYBaHHA CTYAEHTaMU 1HIIOMOBHOI (axoBoi
TEPMIHOJIOTI] Ta KOMIUIEKCHOTO PO3BHTKY KOMYHIKAaTHBHOI ~KOMIIETEHTHOCTI Yy ramysi
OicHec-aHTIINCHKOI, K 3aco0y CIUIKYBaHHS B YCHIM Ta MUChbMOBIH (opmi B mpodeciiiniii cdepi;
¢opMyBaHHI BMiHb 1 HAaBHYOK, BHMKOPUCTAHHS NEBHHUX MOBHHUX MOJEIEH Ta CTIPYKTYp Yy
PI3HOMaHITHUX HaBYAJIbHUX Ta (DAXOBUX KOMYHIKaTUBHUX CUTYaIlisIX.

2. MeTra HaBYAJBLHOI JIHUCHUILUIIHM: JUCIHIUIIHA TIOKIIMKAaHA TIOTITUOWTH 3HAHHS
pi3HOTaTy3eBOi TEPMIHOJIOTIi, KOMIUIEKCHO PO3BUHYTH HAaBUYKH YWUTAHHS, TTHCEMHOTO Ta YCHOTO
MOBJICHHSI, ay/JilOBaHHS Ta CHUCTEMATW3yBaTH 3HAHHS AaHDIIMCHKOT MOBH Ha (DOHETHUHOMY,
JICKCUYHOMY Ta TpaMaTU4YHOMY piBHsX. [0 mepeBar, siki Hajae BUOIpKOBA JAMCIUILIIHA HAJIC)KHUTH:
MOJIMBICTh TIOKPAIIMTHA 3HAHHS T4 HABUYKU aKaJeMIYHOI aHTIIMCHKOI MOBH, TONPAKTUKYBATUCS
€(DEeKTUBHO CITJIKYBaTUCA Ha YIPaBIIHCBKOMY Ta mNpodeciiHOMy pIBHSAX, BHUCJIOBIIOIOYM Ta
apTyMEHTYIOUYH BJIACHY TyMKY.

3. 3aBaaHHsl KYpCY OXOIUTIOIOTh TO€TamHe (OpPMyBaHHS OCHOBHHUX CKJIQJIOBHUX
1HIIOMOBHOI (haxoBOT aKaIeMi4HOT KOMYHIKATUBHOI KOMIIETEHTHOCTI, 30KpeMa:

® JICKCHYHOI KOMIIeTEHIlli: (OpMyBaHHS yMiHb 1 HABUYOK BXKMBAHHS JICKCUKH 10 OOpaHUX
CTY/ICHTAMU rayry3eil 3HaHb;

® TrpaMaTHYHOI KOMIIETEHIlii: 3aCBOEHHS 3HaHb, (JOPMYBAHHS YMiHb 1 HABUYOK BXKMBaHHS
NEeBHUX I'PAMaTHYHUX KOHCTPYKILii;

® MOBJICHHEBOI KOMIIETEHIIi1: (hOpMyBaHHS YMiHb 1 HABUYOK YCHOI Ta MMChbMOBOT KOMYHIKaIlii,
30KpeMa: MOHOJIOTIYHOTO Ta IiaJIOTiYHOrO MOBICHHS, JAIJIOBOTO IHCEMHOTO MOBJICHHS;
y4acTi y JUCKYCIAX;

e (opMyBaHHS YMiHb 1 HABUYOK CIIIKYBaHHS 3 KOJIeraMy, OOMiHy iH(opMaIli€ro ta 1yMKaMu
y npodeciiiHiii cdepi iIHO3eMHOI0 MOBOIO;

e (dopMyBaHHS y CTYACHTIB yMiHb 1 HABUYOK PO3YyMIiHHS, BIJTyYeHHS HEOOXiaHOT iH(opMmariii,
iHTepnpeTalii y npoueci YnTaHHs a00 CIPUHHATTS Ha CiIyX (PaXOBUX TEKCTIB.
VY npotieci BUBUEHHSI Kypcy HaOyBarOThCS TaKi 3arajibHi Ta (paxoBi KOMIIETEHTHOCTI:

3K 2. 3naTHicTh OyTH KPUTHYIHUM 1 CAMOKPUTHYHIM.

3K 3. 31aTHICTh 0 MOIIYKY, ONPAIlOBaHHs Ta aHaTi3y iH(hopMalIii 3 pi3HUX HKEPEIL.

3K 4. YMiHHS BUSBIISATH, CTABUTH Ta BUPIIIyBaTH MPOOIEMHU.

3K 5. 3maTHICTh MpaioBaTH B KOMaH/[i Ta aBBTOHOMHO.

3K 6. 3maTHICTh CHIJIKYBaTHUCS iHO3EMHOIO MOBOIO.

3K 7. 3narHicTh 10 aOCTPAKTHOTO MHUCIICHHS, aHATI3Y Ta CUHTE3Y.

3K 8. HaBuuku BukopucTaHHs iHQOPMaLiHUX 1 KOMYHIKalliHHUX TEXHOOTIH.

3K 9. 3maTHicTh 10 amanTarii Ta Iii B HOBIH CHUTYyaIi.

3K 10. 3paTHICTh CHIJKYBaTUCS 3 MPEJACTaBHUKAMHU IHIIUX MPOo(eciiHuX TPyn Pi3HOTO PiBHS (3 eKcrepTamu 3
IHIINX Tay3ell 3HaHb/BUAIB EKOHOMIYHOI AISITBHOCTI).

3K 12. 3naTHicTh TeHEpYBaTH HOBI 1711 (KpEaTUBHICTH ).

CK 6. 3naTHicTh 3aCTOCOBYBaTH MOTIMONEH]I 3HaHHS 3 00paHoi (iyonorivHoi cremianizanii (mepexiaj BKIOYHO)
Ta METOIMKH BUKJIQJaHHS iIHO3EMHHIX MOB JJIsSI BUPIIIEHHS NpodeCiHIX 3aBIaHb.

CK 7. 3pmatHiCTh BUIBHO KOPUCTYBATHCS CICIIAIFHOIO TEPMIHOJOTIEI0 B Taiy3i (QUIONOTIYHHUX JOCITIIKEHb
(mepekya BKIIOYHO).

CK 8. YcBimomieHHs poii eKCHPEeCUBHUX, €MOIIHHUX, JIOTIYHUX 3aC00iB MOBH IS AOCATHEHHS 3aIUIaHOBAHOTO
[IParMaTUIHOIO PE3yJbTary.

CK 9. 3natHicTh BUKOHYBaTH (axOBHi MICEMOBHI Ta yCHUH MepeKia.

4. lIpepexBizutu. OCHOBHA 1HO3eMHa MOBa, [IpakTHuHa rpamMaTvKa OCHOBHOI MOBH.

5. Pe3yJbTaTy HABYaAHHA:

IIPH 1. OuinroBaty BlacHy HaBYajbHY Ta HAayKOBO-NPOQeCiiHy MisuIbHICTh, OyayBaTu i BTUIIOBaTH €()EKTHBHY
CTpaTeriro CaMOPO3BUTKY Ta MPOQECiifHOr0 cCaMOBIOCKOHAJICHHSI.

ITPH 2. YrieBHEHO BOJIONITH JAEP>KaBHOIO Ta IHO3EMHOIO MOBaMH JIJIS peati3allii MUChMOBOI Ta YCHOI KOMYHIKAITii,
30KpeMa B CHTyallisx MpodeciiHOro i HayKOBOTO CITIJIKYBaHHS; NMPE3CHTYBATH Pe3yJbTaTH OCIiIKEHb



JIep’KaBHOIO Ta IHO3EMHOIO MOBAMH.

ITPH 3. 3acTtocoByBaTu cy4acHi METOIMKH 1 TEXHOJOT1I, 30kpemMa iH(opMmamiliHi, A yCIiIIHOTO 1 e()eKTUBHOTO
3MIHCHEHHS TpodeciiHol MisUTBHOCTI Ta 3a0e3MmeueHHsT SKOCTI AOCHIMHKCHHS B KOHKPETHIHM (himoyoriaHii
raimysi (mepexiiaj BKIIOYHO), @ TAKOXK B TaTy3i METOAUKH BUKJIAJaHHS 1HO3EMHUX MOB.

IPH 4. OuiHtoBaty ¥ KpUTHYHO aHaNi3yBaTh COLIalbHO, 0COOMCTICHO Ta mpodeciiiHo 3Hadymi mpobmemu i
MPOTIOHYBAaTH HUISXW iX BHUPIIIEHHS Y CKJIaJHHUX 1 Herepen0dadyBaHUX yMOBaX, IO MOTpeOye 3acTOCyBaHHS
HOBUX ITIIXOMIB Ta MPOTHO3YBAHHS.

IIPH 5. 3naxonuT oNTHMaNbHI IUIIXH e(hEeKTHBHOT B3aeMOJIi y podeciiiHOMYy KOJIEKTUBI Ta 3 MPEACTaBHUKAMHU
IHIIUX TPOQECiHHUX TPYH Pi3HOTO PiBHSL.

IPH 6. 3actocoByBaTH 3HaHHSA TPO EKCIPECHBHI, €MOIilHI, JOTiYHI 3aco0U (paHIy3bKOi Ta aHDIIHCHKOT /
HIMeUbKoi / PYMYHCBKOI MOB Ta TEXHIKY MOBJICHHS IJIs AOCSTHEHHS 3allJIJAHOBAHOIO IPAarMaTHYHOIO
pe3ynbpTaTy i opraizauii ycriniHoi KOMyHIKalil Ta IepeKiamy.

IIPH 10. 36upatu i cucTeMaTH3yBaTH MOBHI, JliTepaTypHi, (ONBKIOPHI (aKkTH, IHTEPIPETYBaTH | MepeKIagaTu
TEKCTH PI3HMX CTHUIIB 1 XKaHPIB.

IPH 12. [lorpumyBarrcs IpaBUi akaaeMiqHOT T0OPOYECHOCTI.

IPH 13. [ocTtynmHO # apryMEeHTOBAaHO TMOSICHIOBATH CYTHICTh KOHKPETHUX (DTOJIOTIYHMX MUTaHb (TepeKian
BKIIIOYHO) Ta MHUTaHb 3 BUKJIAJaHHS iHO3EMHUX MOB, BJIAaCHY TOYKY 30py Ha HUX Ta ii oOIpyHTYBaHHS SIK
(haxiBIsIM, TaK 1 MHUPOKOMY 3araiy, 30KpeMa ocobam, siKi HaB4alOThCS.

ITPH 14. CtBoproBaru, aHaIi3yBaTH, PEAAaryBaTh Ta NepeKIagaTH TEKCTH Pi3HUX CTUIIB Ta JKaHPIB.

IIPH 16. BuxoprcToByBaTy creliaiizoBaHi KOHIENTYalbHI 3HAHHS B raiy3i ¢inonorii (mepexiaj BKIFYHO) Ta
METOIUKH BHUKJIAJIAHHS 1HO3EMHHUX MOB JUIA PO3B’SA3aHHA CKIATHUX 3amad 1 mpobiem, mo morpedye
OHOBIICHHS Ta iHTerpamii 3HaHb, YacCTO B YMOBaX HEMOBHOI/HENOCTaTHHOI iH(oOpMallii Ta CymepewsIMBHX
BHMOT.

6. BusHaHHS pe3yJbTaTiB HABYaHHS, 3100yTHX Y HeopMaIbHil ocBiTi.
3rigHo 3 «[lonokeHHSAM PO B3aeMofi0 GopManbHOi Ta HeQOpPMaIbHOT OCBITH, BU3HAHHS

DPEe3yIbTaTiB HaBYaHHA (3100yTUX nuisxoM HedopMmanbHOI Ta/ab0 iHQOpMaabHOT OCBITH, B CUCTEMI

OpMAaJIbHOI OCBITH UYepHiBeIILKOMY HaIliOHATHHOMY VHiBepcuTeTi imeHi IOpis PenpkoBuya
(mpotokon NelO Bix 28 xoBTHsS 2019 poky)» Ta 3rimHO pimeHHs Kadeapu aHTIHCHKOI MOBHU PO
BU3HAHHS PE3YJIbTATiB HAaBYaHHS, 3J00yTHX HUIIXOM HedopMmanbHOi ocBiTH (mporokon Nell Bin
17.11.2020), mix gyac IpOXOKEHHS KypCy BU3HAIOTHCS Pe3y/IbTaTH HaBUYAHHS CTYACHTIB, OTpUMaHI
y He(hopMaIbHii OCBITI, 3 MOXKJIMBUM I€pe3apaxyBaHHsIM :

- TEeM/TeMH 3MICTOBUX MOJYJIB, SIK1 CITIBBIIHOCHI 32 3MICTOBHM HAIIOBHEHHSM /10 3HAHBb,
OTPUMaHUX NUIAXOM He(POpPMaJbHOI OCBITH; SKIIO OTpHMaHi B HedOpMaslbHIN OCBITI 3HAHHA
MOTTHOIIOIOTH 1 PO3MIUPIOIOTH TEMY / TEMHU 3MICTOBHX MOJIYJIIB;

- TeM / TeMH CaMOCTiiHOT poOOTH, SKi CIIBBIIHOCHI 332 3MICTOBUM HAIIOBHEHHSM IO
3HaHb, OTPUMAHUX NUIIXOM He(OopMaIbHOI OCBITH; SIKIIIO OTpUMaHi B HepopManbHii OCBITI 3HAHHS
NOMTHOMIOIOTH 1 PO3MIKPIOIOTH TEMY / TEMU CaMOCTIHHOI poOOTH.

Jns BU3HAHHS W TIepe3apaxyBaHHs 3HaHb, OTPUMAaHUX y He(OpManbHIN OCBITI, CTYAECHTY
CJIIJT IPEACTaBUTH cepTUdIKAT, IO MiATBEPDKYE 3100y TTs 3HAHb Y HEOPMaJIbHIM OCBITI.

[nsxu 3100y TTS 3HaHb y He(hopMalbHii OCBITI:

- TPEHIHTH,

-OCBITHI ¥ TPAaKTUYHI KypcH ( B TOMY YHCIIi OH-JIalH),
-ceMiHapu i BeOiHapH (B TOMY YKCIIi OH-JIAlH),

-JIITH1 /3MMOBI HIKOJIA TOLIO.



3. Onuc HABYAJBbHOI JUCHHUILIIHA

3.1. 3aranbHa indgopmanis

Ha3Ba HaBYAJIbLHOI AUCHHUILTIHA
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3.2. JIugakTHYHA KaApTa HABYAJIbHOI AU CIHMILIIHI

HazBu 3micToBUX MOJTYIIIB 1

KinepkicTs roguH

neHHa popma

3ao4Ha hopMma

TEM
y TOMY YHCITi y TOMY YHUCITi
yCBOTO . yCBOTO .
a|no| c |iax| cp. a| of| c | iag| cp.
1 2 3141 5] 6 7 8 9110 11] 12 ] 13
TeMH NPpaAKTHYHHUX 3aHATH 3micToBmii moayan 1. Company Management and
Competitive Advantage
Tema 1. Corporate Culture 9 1 1 7 9 1 8
Tema 2. . Job Description & 9 2 7 9 1 8
Job Satisfaction
Tema 3 Leaders and 9 2 7 9 9
Management
Tema 4. Chairing Meetings 9 2 7 9 9
Tema 5. Customer 9 2 1 6 9 1 8
Relationships
Pazom 3a 3M 1 45 9 2 34 45 3 42
Temu NpakTHYHHUX 3aHATH 3micToBuii moxyasb 2. Product Presentation, Advertising and Sales
Tema 1. A proposal 9 1 1 7 9 1 8
Tema 2. Presenting at 9 2 7 9 1 8
meetings
Tema 3. Advertising and 9 2 7 9 9
Customers. Advertising &
the
Internet
Tema 4. Sales Reports 9 2 7 9 9
Tema 5. The Sales Pitch 9 2 1 6 9 1 8
Pasom 3a 3M 2 45 9 2 34 45 3 42
Ycboro roxu 90 18 4 68 90 6 84







3.2.2. Camocriiina po6ora

Ne Ha3zBa Temu Crar. | 3a0yH.

3micToBuii moayas 1. Company Management and Competitive Advantage

1. | My Company’s Culture — presentation. Defining & non-defining relative 4 6
clauses.
2. | Future Job Description 4 5
3. | Types of management — presentation. Grammar workshop: As or like? 4 6
4. | Meeting role-play. 4 6
5. | The shortcomings of CRM — discussion. 4 6
6. | How can a company achieve a competitive advantage — presentation. 6 6
7. | IlinroroBka 10 MOAYIHHOTO TECTY 4 5

3microBuii moxyJsb 2. Product Presentation, Advertising and Sales

1 | Grammar workshop — compound nouns; the passive. 4 6

2 | Grammar workshop — embedded questions. Company product presentation. 4 6

3 | Types of advertising. 4 6

4 | Using the Internet for advertising. 4 6

5 | Grammar workshop — present perfect simple or continuous? Report 4 6
structure

6 | Making a sales pitch — role play.

RN

7 | IligroroBka 10 MOAYJIBHOIO TECTY

[TigroroBka 70 3aJIiKOBOTO TECTY, IOBTOPEHHS MPOMICHOTO MaTepialy 3a
CeMeCTp

Pasom| 60 82

4. Cucrema KOHTPOJIO Ta
oninoBanHs Buau ta ¢popMu KOHTPOJIIO
DopMH TOTOYHOTOQ KOHTPOIIIO:
YcHa BIANOBIb CTYIEHTA
IInceMoOBe TeCTyBaHHS
dopma miJICYMKOBOTO KOHTPOIIO — 3aIiK.
3aco0u oiHIOBAHHS

- IEKCUKO-TpaMaTU4H1 TeCTH;

- 3aB/IaHHS HAa PO3yMIHHS TEKCTY,
- IOTIOB1/1b, MPOTIO3UITiS, JIUCT;

- ayJiIOBaHHS;

- iaJjIor.

Kpurepii ouiHioBaHHS pe3y/ibTATIiB HABYAHHS 3 HABYAJIbHOI AU CHUIIIHA
3aranibHa KITBKICTh OaiiB, Ky CTYIEHT MOXE OTPHMATH y TMPOIECI BUBUYCHHS TUCIUTLIIHU

IpoTsIroM cemectpy, ctaHoButh 100 O6amniB, 3 skux 60 OaniB CTyAeHT HaOWpae 3a MOTOYHI BUIU
KOHTPO:O 1 40 GaiB 1mij 9ac miICyMKOBOTO BHIY KOHTPOJIIO (3aIKY).



Kinpkicth 0asliB 32 MOAYy/lb JOPIBHIOE CyMi 0OalliB, OTPUMAaHUX 32 TEMU JAHOTO MOJYJIS.

MaxkcumanbHa KUTBKICTh OamiB ckianae: 3a 1 momyns — 30 GaimiB; 3a 2 moayns — 30 GaumiB. Skimio
CTyZeHT HaOpaB MeHIie 35 OaiiB, BiH HE TOMMYCKAETHCS 10 CKJIaIaHHS 3aJiKy.
[TimcymkoBa OIliHKa 32 HaBYIbHY JAMCIIUILUTIHY BUBOAUTHCS 13 CyMU OaJliB IOTOYHOTO KOHTPOJIIO 32

MonyisiMu (110 60 6ariB) Ta MOIYJIb-KOHTPOIIO (3aiiky) (40 6aiB).

Kpurepii oniHioBaHHA yCHUX BianoBiaeii (aiaJoris)

Points | Grammatical Lexical Resource Discourse Pronunciation Interactive
Resource Management Communication
3 Maintains control Uses a wide range * Produces extended * Is intelligible. * Interacts with
of a wide range of | of stretches of language * Phonological ease,
grammatical appropriate with ease and with features linking
forms vocabulary to give very little hesitation. are used contributions
and exchange * Contributions are effectively to to those of other
views on familiar relevant, coherent convey and speakers.
and and enhance » Widens the scope
unfamiliar topics. varied. meaning. of
* Uses a wide range the interaction and
of negotiates towards
cohesive devices and an
discourse markers. outcome.
2 Maintains control Uses a range of * Produces extended * Is intelligible. * Initiates and
of a wide range of | appropriate stretches of language * Intonation is responds
grammatical vocabulary with very little appropriate. appropriately,
forms to give and hesitation. * Sentence and linking
exchange * Contributions are word contributions to
views on familiar relevant and there isa | stress is those
and clear organisation of accurately of other speakers.
unfamiliar topics. ideas. placed. * Maintains and
* Uses a range of * Individual develops the
cohesive devices and sounds are interaction and
discourse markers. articulated negotiates towards
clearly. an
outcome.
1 Shows a good Uses appropriate * Produces extended « Is intelligible. * Initiates and
degree vocabulary to give stretches of language * Intonation is responds
of control of and exchange despite some generally appropriately.
simple views, hesitation. appropriate. * Maintains and
grammatical but only when * Contributions are * Sentence and develops the
forms, talking relevant and there is word interaction and
and attempts about familiar very little repetition. stress is generally negotiates towards
some topics. * Uses a range of accurately placed. an outcome with
complex cohesive devices. * Individual very
grammatical sounds are little support.
forms. generally
articulated
clearly.
Kpurepii ouinroBanHsi TBOpiB (Mpono3uitii, JJucTa, 10M0Bi/i)
Points | Content Communicative Organization Language
Achievement
3 All content is Uses the conventions of Uses the conventions of | Uses a range of vocabulary,

relevant to the task.
Target reader is
fully informed.

the communicative task
with sufficient flexibility
to communicate complex

to communicate

the communicative task
with sufficient flexibility

including less common lexis,
effectively and
precisely. Uses a wide




ideas in an effective way,
holding the target reader’s
attention with ease,
fulfilling all
communicative purposes.

complex ideas in an
effective way, holding
the target reader’s
attention with ease,
fulfilling all
communicative
purposes.

range of simple and complex
grammatical forms with full
control, flexibility and
sophistication. Errors, if
present, are related to less
common words and
structures, or occur as slips.

Minor irrelevances
and/or omissions
may be present.

2 Target reader is on
the whole
informed.

Uses the conventions of
the communicative task
effectively to hold the
target reader’s attention
and communicate
straightforward and
complex ideas, as
appropriate.

Text is well organised
and coherent, using a
variety of cohesive
devices and
organisational patterns to
generally good effect.

Uses a range of vocabulary,
including less common lexis,
appropriately. Uses a range
of simple and complex
grammatical forms with
control and flexibility.
Occasional errors may be
present but do not impede
communication.

Irrelevances and
misinterpretation of

1 Target reader is

task may be present.

minimally informed.

Uses the conventions of the
communicative task to hold
the target reader’s attention
and communicate
straightforward ideas.

Text is generally well
organised and coherent,
using a variety of linking
words and cohesive
devices.

Uses a range of everyday
vocabulary appropriately,
with occasional inappropriate
use of less common lexis.
Uses a range of simple and
some complex grammatical
forms with a good degree of
control. Errors do not
impede communication.

0 Content is totally
irrelevant. Target
reader is not
informed.

Kpurepii oniHlOBaHHSI MOy IbHMX KOHTPOJIBHUX POOIT

100 % mpaBuiIbHUX Bignosigel | 5 GamiB
80 % mpaBUIBLHUX BiAMOBIACH 4 0anu
60 % npaBHILHUX BiJIMTOBIIEH 3 danu
40 % mpaBWIBHUX BIAMOBIICH 2 Oamu
20 % npaBWIbHUX BIANOBIIEH 1 Oan

0 mpaBWJIBHHX BiNOBiIEH 0 Gaiis

KpuTepii oniHioBaHH$ 3aJ1iKOBOI0 TeCTy

100 % mpaBunpHUX Bignosigei | 40 Oainis
90 % mpaBUIBLHUX BiAMOBiACH 36 OaiiB
80 % npaBUIBLHKMX BIAIOBIICH 32 0anu
70 % npaBWIBHUX BIJIIOBIIEH 28 GaniB
60 % TpaBHIIBHUX BIITOBIICH 24 Oanmu
50 % mpaBUIBHUX BIANOBIACH 20 GamniB
40 % mpaBWILHUX BiAMOBIIEH 16 GaiB
30 % mpaBUIBHUX BiIMOBIACH 12 GamniB
20 % mpaBWIBHUX BIAMOBIICH 8 OaniB

10 % mpaBUIBHHUX BiIMOBIICH 4 0anu

(0 mpaBWJIBHUX BIJIMOBIIEH (0 GamiB




IIIkana oninioBaHHA: HaioHAaJbHa Ta EKTC

Cywma GaiiB 3a BCl Ouitika Or1iHKa 32 HaIllOHAJILHOIO IIKAJIO0
BUIH HABYAJIPHOL €KTC JUTS €K3aMEHY, KypCOBOTO JUTSL 3QUTIKY
TISUTBHOCTI
npoeKTy (poOOoTH), MPAKTUKU
90 - 100 A BIJIMIHHO
80-89 B JIy>Ke 1o0pe
70-79 C 106pe 3apaxoBaHO
60-69 D 3aJI0BUITHHO
50-59 E JIOCTaTHBO
HEJIOCTaTHBO 3 MOKITUBICTIO HE 3apaxoBato 3
35-49 FX MOKJTHBICTIO
MTOBTOPHOTO CKJIaJJaHHS
MOBTOPHOTO CKJIaJJaHHS
HEIOCTaTHRO 3 000B’ I3KOBUM HE 3apaxoBaHo 3
0-34 F ITIOBTOPHUM BHBUYEHHSM 000B’ I3KOBUM
JUCTIUTUTIHA MTOBTOPHHUM KyPCOM

Po3noais 0ajiB, iKi OTPUMYIOTH CTYIEHTH
[ToTouHe ouiHOBaHHA (@youmopua ma
camocmivna poboma) o )
KinbkicTh Oanis CymapHa
3mictoBuil Moaynb Nel | 3micToBuii Momyb Ne 2 (3a1iK) K-Th
OamniB

Im | 2| m3| 4 | mr | m2 | 1mn3 | mn4

3 3 6 3 3 6 3 6
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