
Active Attention 
-​ Some examples of companies that get active attention are Dell, Amazon, Best Buy, and 

Lenovo when you search up “laptops.”  
-​ These large companies increase the given value of a product relative to its cost by using 

strategies such as putting a 'SALE' sign on some of the laptops. When you hover over a 
laptop, it displays key specs that consumers care about, accompanied by the discounted 
price compared to the original price. This creates the impression that the laptop is a 
better deal, increasing its given value relative to the cost. 

-​ Once consumers click on a laptop, companies reinforce the idea that the product suits 
their needs by providing a detailed description of its features, further enhancing its 
appeal. For example, the Lenovo ThinkPad X1, already discounted from $3,539.00 to 
$1,840.28, likely attracts attention due to the lower price. After clicking, consumers are 
shown a very detailed explanation of the laptop's features, increasing their interest even 
more. The combination of a significant discount and a detailed product overview helps 
solidify the belief that the laptop is a great choice. 

-​ These companies are also able to gain the trust of the consumers by posting the reviews 
a product has gained. Consumers are more likely to trust a product that has been used 
and approved by the general audience.  

 

 



 

 

 



 
 
Passive Attention 

-​ Some examples of passive attention are ad posts that you see on a daily basis while 
scrolling on X, Instagram, or just scrolling the internet.  

-​ These posts increase the value and the belief of the product by featuring eye-catching 
images and descriptions that show how the candles can light up an entire room, creating 
a spooky atmosphere for Halloween. By containing a Halloween theme, the ad captures 
attention, especially for those who haven't thought about the holiday yet. Once 
consumers see the ad, they might realize how useful the candles could be for their 
Halloween decorations, making them more likely to click on it. 
 

 


