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What is SEO? 

Search Engine Optimization (SEO) is largely designing your website in a way 

that makes it search engine friendly. Implementing an SEO strategy is a fundamental 

part of digital marketing because as people conduct trillions of searches every year, it 

is often with commercial intent to find information about products and services. 

When users search for something, it is well known that they rarely venture into the 

second page of search results. Therefore, it is important to make sure that the 

company website appears at the top of the first page that the search engine produces. 

Search Engines like Google use bots to crawl pages on the web, collecting information 

about all the pages and putting them in an index. It uses algorithms to analyze pages 

in the index, considering hundreds of ranking factors or signals to determine the 

order pages should appear in the search results for a given query.  

Our main goal is to improve the quality and quantity of website traffic to a 

website or web page from search engines. We target unpaid traffic rather than direct 

traffic or paid traffic. The aim is to improve visibility when people search for products 

or services. 

 

Important terms:  

Google Search works in three stages, and not all pages make it through each stage: 

1.​ Crawling: The process of looking for new or updated web pages. Google discovers 

URLs by following links, by reading sitemaps, and by many other means. Google 

crawls the web, looking for new pages, then indexes them (when appropriate). 

Google downloads text, images, and videos from pages it found on the internet 

with automated programs called crawlers. 

2.​ Indexing: Google analyzes the text, images, and video files on the page, and stores 

the information in the Google index, which is a large database. Google stores all 

web pages that it knows about in its index. The index entry for each page 

describes the content and location (URL) of that page. To index is when Google 

fetches a page, reads it, and adds it to the index:  

3.​ Serving search results: When a user searches on Google, Google returns 

information that's relevant to the user's query. 
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https://developers.google.com/search/docs/fundamentals/how-search-works#crawling
https://developers.google.com/search/docs/fundamentals/how-search-works#indexing
https://developers.google.com/search/docs/fundamentals/how-search-works#serving


 
 

SEO Model Implementation/Model Type 

 

SEO Model Implementation 

White Hat SEO Model - Helps best with your website's rank compared to others without 

getting in trouble with other search engines. Google’s recommended approach to rank 

websites or web pages without negativity. 

 

Recommendations White Hat SEO Model  

●​ Helps allow us to publish the highest quality text content on our website/social 

media 

●​ Creates a user - friendly interface  

●​ Sharing your page link on all social media platforms 

●​ Optimizing HTML to constantly decrease lags on the site  

●​ Make sure in the image <alt> tag to include keywords  

●​ In the header section, make sure to include keywords in <meta> tag  

●​ Through the website, include more content that can connect keywords 

together  

●​ Use suggested LSI keywords through website  

●​ Have a consistent update of the website (keep it fresh)  

●​ Include content that answers specific questions  

●​ Create video content on the website  

 

We recommend that you have your website on Google. The only time we’d recommend 

not having it on Google is if your target audience prefers another search engine like Bing 

or Safari.  

Methods of implementing SEO:  

SEO strategies can be incorporated into your website when you create or update 

the website. There are essentially two schools of thought when implementing SEO into 

your website. You can either implement SEO yourself or you can outsource it to 

professional marketing agencies or SEO experts.  

We recommend discussing these options with your CYC consultants to determine 

a best fit solution to your specific business needs.  

We first will cover methods of implementing SEO by yourself. There are websites 

that offer free audits that analyze the “SEO-friendliness” of your site and will give you 

editing suggestions you can make to your website. These free options, while a good place 

to start, only provide vague suggestions and will demand you to conduct a lot of your 

own research.  

 ​ There are also paid for online services that offer more thorough website audits 

and have better features. These sites will audit your website, provide suggestions, and 

some even do some website editing for you.  

The caveat to using most of these options is that you, the website owner, have to 

edit your site and implement the recommendations that these SEO website auditing 

services provide. So in addition to getting an auditing service, we highly recommend 

that you do personal research on SEO theory and techniques. There are dozens of online 

websites and even courses that provide a solid understanding of SEO. Recommendation 
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of link below. After you understand the SEO basics from an online course/website you 

can more confidently implement the changes that SEO auditing websites recommend.  

 

https://developers.google.com/search/docs/fundamentals/seo-starter-guide 

 

 

Free SEO Auditing Tools: 

Procedure:   

One free SEO tool we recommend is SEOptimer which gives the user a snapshot of the 

website’s SEO,  Usability, Performance, Social, and Security. Additionally, another tool 

that can be used is Seobility, which includes Meta Specifications, Page quality, Page 

Structure, Link Structure,  Server configuration, and External Factors.  
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https://developers.google.com/search/docs/fundamentals/seo-starter-guide


 
 

Free Options Cont. 

 

Seobility  

 

 

Steps to use:  

 

1. Click hyperlinks to visit the website  

a. SEOptimer: https://www.seoptimer.com/ 

b. Seobility: https://www.seobility.net/en/seocheck/ 

2. Copy your website’s URL into the search bar and analyze  

3. Wait until the full report is complete and it will show below  
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Paid Options 

 

 

Moz Pro - https://moz.com/ 

 

 

Difference between Free Options vs Moz 

 

1.​ First month free trial sign up, after that $179 per month 

2.​ Be able to compare to competition where you are locally and nationally with 

searches 

3.​ Moz Pro actively hunts for issues on your site and alerts your first to keep you 

prepared 

4.​ Helps gain confidence in links attached to your site with proprietary metrics like 

Page Authority, Domain Authority, and Spam Score 
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Paid Options Cont.  

Ahrefs - https://ahrefs.com/ 

 

 

Difference between Free Options vs Ahrefs 

1.​ Different pricing plans for different features included above picture 

2.​ Helps to determine your competitors backlinks to get a greater competitive 

advantage  

3.​ Gives great reports on best performing pages which helps draw in the most 

customers for you 

8 

https://ahrefs.com/


 
4.​ Ahrefs also has the largest database of backlinks to help give great link 

opportunities 

5.​ Average users of Ahrefs end up seeing 35% increase in site visitors per month 

 

 

3
rd

 Party Options: Marketing Agencies and SEO Experts 

These companies will not only audit your website, but also edit it and implement 

recommended changes.  

 

Main Street Host Digital Marketing Agency  

 

Cell -  1-888-874-3791 

 

Pricing Options  
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https://www.mainstreethost.com/marketing/affordable/seo-agency/?utm_term=search%20engine%20optimization%20agencies&utm_campaign=SEO+Services&utm_source=adwords&utm_medium=ppc&hsa_acc=7211515837&hsa_cam=658933357&hsa_grp=57480186645&hsa_ad=294019665358&hsa_src=g&hsa_tgt=kwd-332084976475&hsa_kw=search%20engine%20optimization%20agencies&hsa_mt=e&hsa_net=adwords&hsa_ver=3&gclid=Cj0KCQiAvqGcBhCJARIsAFQ5ke5cAMDakRXaq3N20U1V67HwhWI05zJY4f8krLpnEPBUgKRzL4uDf0IaAsIFEALw_wcB


 
Quality and Characteristics 

1.​ Have helped over 10000 businesses grow and have a 35% increase in site traffic 

on the majority of businesses helped.  

2.​ Provide no set timetable for results, but state 90% of clients see results within a 

couple of months of SEO work.  

3.​ Included some metrics about the site above 

 

SEO Pro Hub - 

https://seoprohub.com/seo?keyword=seo%20company&matchtype=p&gcli

d=Cj0KCQiAvqGcBhCJARIsAFQ5ke7PORU5LsuUDBn36zrx_sRbrpcmRHm

3woQgHTGG9DWv0tUUYDCOfcoaAv0GEALw_wcB 

Contact  

+1 925-396-5813 

marketing@seoprohub.com 

Pricing Options  
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https://seoprohub.com/seo?keyword=seo%20company&matchtype=p&gclid=Cj0KCQiAvqGcBhCJARIsAFQ5ke7PORU5LsuUDBn36zrx_sRbrpcmRHm3woQgHTGG9DWv0tUUYDCOfcoaAv0GEALw_wcB
https://seoprohub.com/seo?keyword=seo%20company&matchtype=p&gclid=Cj0KCQiAvqGcBhCJARIsAFQ5ke7PORU5LsuUDBn36zrx_sRbrpcmRHm3woQgHTGG9DWv0tUUYDCOfcoaAv0GEALw_wcB
https://seoprohub.com/seo?keyword=seo%20company&matchtype=p&gclid=Cj0KCQiAvqGcBhCJARIsAFQ5ke7PORU5LsuUDBn36zrx_sRbrpcmRHm3woQgHTGG9DWv0tUUYDCOfcoaAv0GEALw_wcB
mailto:marketing@seoprohub.com


 
Quality and Characteristics  

1.​ Number 1 recommended SEO company to hire by multiple sources 

2.​ Our choice for companies to hire for SEO  

3.​ Create custom package for your needs in case you don’t need the pricing plans 

4.​ Provide free consultations early on 

 

Optimization Techniques  

 

Optimize titles  

The title is the hyperlinked text of your page that shows up in search results. Titles 

are important because they are the first thing users look at when scanning through a 

results page to see which result to click. To boost your website SEO, every page needs 

a title, and every title should be:   

●​ Compelling: the title should stand out to users searching out the 

information your page contains Ex. Brandon’s Baseball Cards / Grill’s 

Auto Garage 

●​ Accurate: the title should reflect what the page is about, and should not 

make any promises just to lure visitors in Ex. Baseball Cards / Auto Parts 

●​ Concise: Search engines only show the first 65-75 characters of your title 

tag in search results 

 

 

Optimize meta descriptions  

The meta description, or SEO description, for a web page is the little blurb that 

appears below the title in the search results. Meta descriptions give users a snapshot 

of what your page is about, helping them to quickly decide whether your page 

contains the information they are seeking (and therefore whether to click on it from 

a search engine results page).   

To improve your SEO, make sure every page on your website has a meta 

description, and make sure every meta description:  

● Briefly encompasses what the page is about  

● Is written in the context of what readers will get out of it.  

● Contains the keywords that the page is targeting.   

A solid meta description will drive more relevant traffic to your website pages 

from search engine result listings.  
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Optimization Techniques Cont.  

Optimize image with alt text  

Adding supporting images to your website pages enhances the user experience of that 

page and earns it more favor in the eyes of Google. However, Google can’t see images; 

it needs a text alternative of that image to be able to detect it and understand what it 

represents (hence the term “alt text” or “alt tag”).  

To improve your website SEO via images, make sure you tag every image you upload 

to your website with an alt tag or alt text. This way, Google can read the image, gather 

further evidence of your page’s relevancy, and index the image for image-only 

searches. Just as with title tags and meta descriptions, the alt text should contain 

keywords relevant to that page that users are typing into the search boxes.  

 

Site map your website 

Site Mapping is the process of mapping out the website's structure and what pages the 

website includes.  

The purpose of an XML Sitemap is to help crawlers read all kinds of information and 

be able to index it accordingly. 

Benefits of an XML Sitemap 

●​ It tells Google to crawl and index your website. 

●​ It tells Google what to crawl on your website. 

●​ The XML sitemap tells Google what kind of information is on your website. 

●​ The XML sitemap tells Google when your content was updated (which could 

result in more favorable or “fresh” rankings). 

●​ It tells Google how often your content is updated and how important it is.  

●​ The XML sitemap helps your website instantly gain indexation for dynamically 

generated pages. 

●​ It helps you overcome the limitations of a website with weak internal linking. 

●​ It helps your site overcome the challenge of not yet having a strong external 

link profile. 

●​ It helps huge sites gain better and more organized indexation. 

●​ The XML sitemap helps Google crawl your website more effectively. 

●​ It shows Google all the pages on your website, even if they are deep within the 

architecture and might not otherwise be crawled as quickly. 

Screaming Frog is a great place to start, requires some basic knowledge and training to 

use. The process of site mapping your website might be another reason to outsource the 
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process if you have a complex website with many different tabs. 

https://www.screamingfrog.co.uk/seo-spider/  

Benefits of Backlinks 

 

A backlink is created when a page of another website links to a page on yours. Backlinks 

are important to search engines because they are a signal that the site being linked to 

has quality, worthwhile information on a topic relevant to the site linking to it. You can 

think of it as a digital vote of confidence. 

 

 

Tips On Page SEO/Off Page SEO 

 

Tips for On Page SEO (What people will see directly on your website) 

●​ SEO Keyword Research - (Key Phrases and Words) 

●​ Containing the Quality Content needed to keep viewers attracted  

●​ Internal Links within site to keep viewers entertained throughout the page 

●​ Media SEO Optimization - Images, Visuals, Videos, Attractive Coloring  

●​ Site Load Time - Make sure you don’t waste patience waiting for pages to load. 

Website Max. 2 second load time. 

●​ Mobile Friendly - Easy to access from a mobile device and a laptop equally 

 

Tips for Off Page SEO (What isn’t directly on your website but is associated 

with it) 

●​ Guest Blogging on other sites to create interest about your search engine 

●​ HARO - Help a reporter out, helping journalists with information they will link to 

your search engine as part of their publication. 

●​ Internet Ads - Putting up ads on Facebook, Instagram, or shopping websites that 

incline people to visit your site 

●​ Press Distribution - Putting publication about business in paper can lead to 

search engine optimization 
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Final Recommendations 

Page freshness  

Search engines love timely, up to date, “fresh” information. Google long applied 

what it calls Query Deserved Freshness (QDF) as a content ranking factor for 

certain types of queries. If you have a library of aging content, you can update it or 

retire obsolete and expired pages. Doing so will make your site more useful to 

viewers and also indicate to search engines that your content is well maintained.  

When you are creating your website or you are updating it, strive to make it 

visually pleasing and organized in a consistent structure. Exclusively use your 

brand colors. Make navigating to different tabs easy and communicate to users 

where to find the information they desire. In this example, the user likely is 

interested in buying clothing. The website designer understands this and makes the 

links to clothing pages very clear.  

 

Including original/unique pictures also boosts the user experience. This resource notes 

that unique pictures not only add credibility to your site, but also make your site 

perform better on Google’s rankings. Further, including a YouTube video has been 

shown to increase engagement when appropriately incorporated into your site. This 

resource describes an experiment that concludes that Google ranks sites with unique 

images higher than those with stock photos or commonly duplicated images.  

https://www.rebootonline.com/blog/long-term-duplicate-image-experiment/  

Moreover, provide the relevant content to users immediately. For example, if your 

website has a recipe for a pasta dish, provide the details of the recipe at the top of 

the page, not at the very bottom following a long-winded introduction. If users 

arrive on your site and don’t immediately know where to access their desired 

information, they will bounce, and your rankings will suffer. Moreover, boosting 

the perceived credibility of your sight will make users more likely to engage. 

Stanford University conducted an experiment and found ten practical methods of 

improving the credibility of your website. It is linked in the appendix.  

https://credibility.stanford.edu/guidelines/index.html 
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Pro Tip  

“Looking at the news, Google alerts — things like that can help give you topic ideas 

that are fresh for your industry. When news is fresh, most likely not all the 

topics/areas have been covered as usually the story is developing. That gives you the 

opportunity to write about a specific angle that hasn’t been covered. This doesn’t 

necessarily have to be a very controversial opinion, but rather giving people more 

things to think about. This can be useful for getting engagement and potentially some 

nice backlinks.” –Itamar Blauer, SEO and video marketer  

Answers  

When we do a search for Question/Answer type of queries, if the website 

contains answers that are well-structured and clearly is the answer to the 

queries, it adds the possibility of exposure of the  website to more public. For 

example: if we do a search on “What is handmade soap?”  
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Appendix:  

https://developers.google.com/search/docs/fundamentals/seo-starter-guide  

https://www.rebootonline.com/blog/long-term-duplicate-image-experiment/  

https://www.screamingfrog.co.uk/seo-spider/  

https://seoprohub.com/seo?keyword=seo%20company&matchtype=p&gclid=Cj0KCQi

AvqGcBhCJARIsAFQ5ke7PORU5LsuUDBn36zrx_sRbrpcmRHm3woQgHTGG9DWv0t

UUYDCOfcoaAv0GEALw_wcB 

 https://ahrefs.com/ 

 https://moz.com/ 

https://developers.google.com/search/docs/fundamentals/seo-starter-guide 
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