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j[t;né ﬁr 1Jz'st'tt'ng my croc[f;t {mz’ness intro!
WQ c{/ j start?
L%V an overa[;fafement, m [usz’ness is to é/‘ me, ana/ m amt’/ [nancz/af g L%eam’n , paying for my own
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stu anafu racé’i; my su d’z‘es or me am/m customers. jgs t’nc/u‘cé:v me magn a [’tt/e- money, [I/‘tlf a&)
fgradmng my supp Y 9 ¢y
éwz'n‘iﬁt‘n %)‘t'ng my ﬁvorite %[ 6 j [é agz'ng tﬁngs rzg[t‘ L%T me, ancﬁé customer. j ﬁst startaﬂ)ut wz’t[

[ags n my [usz’ness, upgraa[’ng my ség/e:v ancfprgfe‘rences, ﬂna/ j /e‘ameaﬁo expd).re wﬁlt to maé anc/‘ [ow to
make fém [e‘tter.

w&t % j maé currenté? ﬂm/ wén are orérs avaz’&[/e?

ﬂf fé moment, j ve éen magng amz('gummi ( crocéf anima@, éxagon sweaters, 4135, frt'néts, az’rpoJ;ases,

poucé&, ana/ mcy{e J coué] éam sometﬁngﬁr you. cgt [enyz;fs me and you. Ora/e‘rs are usua@ avaz’éz‘[é..
aﬁé time. J agn't SEt a gt fy[:mérs at once, t@y’re mua@‘ slbreac/;mt ana/ j get L‘Ac;m [(;0&0 t[c; customer
once j m cgne wz’f[ L‘é orcér,

gp rices?

My prices are very reasonable. J price wsually @ time, style and size. ﬂfﬁm(g[ some mgﬁ say J
unc/e‘rprz'ce comparecf o other people, fortunately, these are the prices J decide that are . fair to me and the
customer. And I, try to make my dtems as accessible as J can. %e compare between me anafef{y sellers, my
e are nden Torccampl, aseafould o565 dolrs ot A ive would e s35-40

Wﬁzt pcgyment met[c;cg cg j L‘aé.?
J taé cas[ am/;zlblbé pay, [{:{f my c&c/ éé;s wif[ zeir; fyou [c;ve t[c‘zt.

j@né ﬁr cécén’ tﬁy out! ﬂnc/ v[n me on z'nsta(gmm ( or my num{(;r fyou églve t't%r an or%;r.



