Al Photoshoot Tools for Indian Fashion Brands

Tools, INR pricing, pros & cons, and what to consider before switching

i Pricing note: All figures reflect rates found at time of research (April 2026). Plan tiers, credit limits, and prices change at
each company's discretion without notice. Always verify the latest pricing directly on each tool's official website or Play
Store/App Store listing before purchasing.

1. Scalio (scalio.app)

Scalio indian company (Scalio Technology Pvt. Ltd.)

INR Billing YES

Free Free credits on signup - generate your first images before paying

anything

Paid Tier - Growth %999/month - 100 credits

Paid Tier - Pro %1,999/month - 250 credits

Add-ons Additional credits purchasable at any time

Per image Starting at ¥10/photo (pay-per-use for photoshoots)

Best For Fashion sellers on Myntra, Amazon, Meesho, AJIO; D2C brands
wanting images + Reels/video in one app; brands needing
Hindi/regional language content

Pros Cons

Indian company - built for Indian = App-first —iOS/Android primary; web experience is less documented

marketplaces

Generates Reels, video ads, static posts
AND product photoshoots in one app

Credits-based pricing: actual per-image cost depends on how credits
are consumed

%10/photo starting price is among the = Newer product - fewer independent third-party reviews than

lowest in the market

Al Indian models available — relevant
skin tones and styling

Free credits on signup to test before
paying

UPI and
supported

Indian payment methods

2. Caimera (caimera.ai)

Photoroom

Primarily a marketing content tool that also does photoshoots - not
photography-first

Quality on complex embroidered/embellished garments not well
documented

Caimera Indian startup, Mumbai (Bahaal Technologies Pvt. Ltd., founded 2023)

INR Billing

Free Tier
Mini Tier

Starter Tier

NO - USD only, no INR pricing on official website as of April
2026

$0 - 50 one-time credits (public generations only)
$15/user/month - 120 credits, up to 3 editorial products/month

$45/user/month - 350 credits, up to 8 editorial products/month


https://scalio.app/
https://www.caimera.ai/

Pro Tier

Enterprise Tier

India billing

Best For

Pros

Indian company — understands Indian
fashion market context

Fashion-first platform — purpose-built for
apparel, not a generic editing tool

Unlimited image edits included on paid
plans

Diverse model range: sizes, skin tones,
ages, body types

APl + Photoshop integration on paid
plans

Video generation (Move feature) included

Free tier available to test output quality
before committing

$117/user/month - 1,000 credits, up to 25 editorial products/month

From $1,500/month - digital twins, brand-exclusive models, full
service

No INR plans on website as of April 2026

Brands wanting editorial and campaign-quality on-model fashion
images; fashion-specific creative direction; premium D2C and global
brands

Cons

No INR biling — all
India-incorporated

plans priced in USD despite being

USD pricing + 18% GST on foreign transactions raises actual cost
above listed price

Starter plan limited to 8 editorial products/month - restrictive for
larger catalogs

More expensive than Scalio for equivalent use cases

Enterprise tier ($1,500+/month) required for brand-exclusive or
digital twin models

Credits not interchangeable across plan tiers

3. Photoroom (photoroom.com)

Photoroom France (global, widely used in India)

INR Billing

Free Tier

Pro Tier
Max Tier
Enterprise Tier

Best For

Pros

Most widely used - 300M+ downloads

Virtual Model feature on Pro+ — display
apparel on Al-generated models

Batch editing: up to 50 images (Pro) or
250 images (Max) at once

Works on mobile (iOS + Android) and
web - accessible anywhere

INR pricing available via App Store / Play Store

Free - basic background removal, limited Al generation, watermarked.
No commercial use permitted.

~%419/month or ~%1,999-2,000/year (App Store / Play Store, India)
~X779/month or ~%3,999/year (App Store / Play Store, India)
Custom - contact photoroom.com/contact-sales

Individual sellers and small brands wanting quick background
removal, virtual models, and basic catalog images; beginners needing
an easy-to-use tool with the largest tutorial library

Cons

INR pricing only via App Store/Play Store - web subscription billed in
usbD

Free plan images cannot be used commercially
History of mid-cycle pricing changes (2024-25) - features removed
from pre-paid plans

Not fashion-specific - generic product tool, less accurate on apparel
drape and fit



Free plan genuinely lets you test before
committing

Widest range of third-party integrations
(Shopify, Zapier, etc.)

4. ZYNG Al (zyngai.com)

ZYNG Al india, Delhi (founded 2024)

INR Billing

Free Tier

Pay-per-use

Enterprise Tier

Best For

Pros

India-based (Delhi) - designed with
Indian marketplace formats in mind

100 free credits to test — no credit card
required

Pay-as-you-go - no monthly lock-in; pay
only for what you use

Very powerful for bulk catalog editing at
scale

Body-aware cropping, model swap,
fabric swatch extraction all in one
platform

Competitive per-image rate at volume vs.
agency editing costs

Quick Comparison

Al generation credits are separate from exports - easy to hit limits
unexpectedly

API billed separately from app subscription

NO — USD only, no INR pricing on official website as of April
2026

100 free credits on signup - no credit card required

From $0.05/image (up to 500 images) to $0.0125/image (100K+
images)

Custom pricing for 200,000+ images - contact zyngai.com

Sellers with large catalogs (500+ SKUs) needing bulk background
editing, model swaps, and marketplace-compliant resizing at scale;
agencies managing multiple brand catalogs

Cons

Primarily a bulk editing/enhancement tool - not a full Al photoshoot
generator

Pay-per-use costs can be unpredictable at variable volumes
No dedicated API confirmed - limits integration into custom workflows
Fewer public reviews than Photoroom - harder to assess quality

independently

Less editorial/creative control compared to Caimera

Scalio %999/mo or ¥10/photo
Caimera $15/mo (USD only)
Photoroom 419/mo (App Store)
ZYNG Al $0.05/img (USD only)

Yes (Pvt. Ltd.) Yes (free credits)

Yes (Mumbai) Yes (50 credits)
No (France) Yes (limited)

Yes (Delhi) 100 free credits

Before You Switch: Key Considerations


https://www.zyngai.com/

1. Myntra Compliance Is Not Guaranteed

Myntra requires model photography for most apparel categories, minimum 1500x2000px at 3:4 ratio. Al-generated
images are used by sellers but Myntra has not officially confirmed a blanket policy permitting Al-generated
primary catalog images. Test 3—5 SKUs before switching your full catalog.

2. Complex Indian Garments Are a Known Limitation

Al tools currently struggle with intricate embroidery, heavy embellishments, sheer fabrics, and structured
silhouettes (lehengas, sherwanis, anarkalis). Output can look convincing at thumbnail size but lose accuracy on
zoom. Manual retouching is often still needed for premium Indian occasionwear.

3. Input Quality Determines Output Quality

All Al photoshoot tools depend on your base image. A well-lit flat-lay or ghost-mannequin shot in good light
produces significantly better Al output than a poorly-lit sample. A one-time investment in good input photography
pays off across hundreds of Al-generated outputs.

4. Retouching Is Still Part of the Workflow

Al fashion images typically still need human retouching for product accuracy, particularly on intricate garments.
Include retouching time and cost when comparing against traditional photoshoots.

5. Which Tool for Which Use Case

* Reels, posts, photos in one app: Scalio

« Editorial / campaign-quality fashion photography: Caimera (factor in USD cost)
* Quick solo listings, widest tutorial support: Photoroom

» Large catalog bulk editing (500+ SKUs): ZYNG Al (factor in USD cost)

» Zero-commitment testing: Photoroom free tier or ZYNG Al (100 free credits)

6. Customer sentiment around Al photoshoots in fashion/beauty

The fashion industry has moved fast - but customers have had very mixed reactions, and it's worth understanding
both sides clearly. In March 2023, Levi's announced a partnership with an Al studio to generate models of
different body types and skin tones for its website. The backlash was immediate and intense - critics accused the
brand of using fake diversity to avoid paying real diverse models. Levi's eventually issued an updated statement
saying the program was not meant to replace real photoshoots or serve as a substitute for genuine diversity
efforts. Mango ran into the same wall in 2024. After launching a campaign with hyper-realistic Al models,
comments of "false advertising!" flooded social media, and consumers felt deceived. Shoppers specifically
complained that Al models don't give them an accurate idea of how clothes will actually fit or look on real bodies.
Both cases reveal the same underlying concern: customers aren't necessarily against Al, but they are against
feeling misled.

What the data actually says: A 2025 study by US retail tech company Stylitics - which surveyed 411 shoppers -
found something more nuanced than pure rejection. 71% of shoppers said Al and real product images looked the
same or had only small differences, meaning most people can't actually tell them apart when the quality is high.
But the tolerance for Al imagery is conditional. Shoppers lost confidence quickly when details like buttons,
wrinkles, or fabric texture looked wrong - and they directly linked inaccurate Al images to higher return rates. On
disclosure: 59% of shoppers in the survey wanted Al-generated content to be clearly labelled, describing
disclosure as "honest" and a signal of brand integrity. 55% said they would feel more comfortable buying from Al
images if a clear, flexible return policy was in place. Customers judge Al images the same way they judge any
product image - on accuracy, not on how it was made.

The "Al slop" problem: At the same time, a growing cultural backlash is building against low-effort Al content
broadly. Mentions of the phrase "Al slop" - used to describe poor-quality Al-generated content - grew nearly 9x
between 2024 and 2025, with negative sentiment reaching 54% by October 2025 according to social listening
data from Meltwater. Brands that use Al to cut corners visibly are bearing the cost - as seen with Skechers' widely
mocked Vogue ad.



