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0.2. Researches results are published.
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Content analysis of consumer reviews on preferred characteristics of

accommodation products
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Publication date - 20233120
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Descrption Online reviews offer customers information on the qualiy of accommodation products in
abusingss. The sudden shiftto online booking caused the surge in keyword analysis in
reviews. Descripfions of accommodation products were important to infegrats the qualiy
of services, business environment, and condifions of accommodation, especially in post-
pandemic set up. This study was a qualitative analysis that assess the reviews from
hospitalty businesses in Zamboanga City. Collected reviews (= 237) were analyzed
{hrough keyword confextualization. Keywords were clustered into characteristics e,
amenities, customer servics, location, cost, and faciites. Content analysis showed that
reviewers sed words such as fiendly,"courteous,“welcoming, and helpfulto describe
{he customer service. While ofher reviewers described facilties as
‘Specious,"refreshing, functional, and ‘comfortable. Negative reviews shared explici use
of words ke terrible, “not recommended"nad! and ‘deceiving. Resuls also showed that
reviewers who left negative comments often complain more than one issue, particularly
on both customer service and faciltes. Accommodation in Zamboanga City had positive
Teviews on customer service, location, and facilfies, while some of them had complaints
mostty on ‘ot funcionaland ‘dityfaciites. The resuts of tis study offered narrafive
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Marketing campaigns leading to the purchase of accommodation

products: A content analysis
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Publicafon date - 2023320
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Destripion Social commerce revolutinized the markefing of accommodafions trough onne
campaigns, social megia promofions, and development of anding pages. Merketing, t
is core, induced the customers to buy the producs, while the establishmen of the
intemet shaped dferent markefing sirategies. The aim ofhis sudy was to develop a
consumer-centered analysi that focused on thei ntial ercepion on accommodation
products in & marketing campaign. This exploratory sty anelyzed the narrafves of §
customers who availed accommodation through a marketing campaign. Content analysis
revealed thatthe most appsaling markefing charactsrisi for customers was the social
medli presence, Which showed the information customers need convincing them fo
putchase the products. Promoting price poins and lcation were also remarkable for
customers. The customers thought hat presentafion-wise, location and prices enebled
them fo make & purchasing decision, These characterisis allowsd them to compare
and visualiz s diferences to services offered by other accommodafions. Other
components such as convenience, securty, and cleanfingss also had notable inflence
on customer purchase intenfion, The resuls n this study offered new opporunity fo
hotliers and hosoitalty industy o develop a markefing setup that uses targeted
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Food Servicing Characteristics Of The Accommodation Products As

Deal-Breakers Of Consumer Purchasing Behaviors
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Publcafion date - 2023/5/16

Journel - Joural of Namibian Studies: History Poltics Culture

Volume 33

Pages  1695-1719

Deseripton  Customers' perceptions of value have a direct impact on thei overal experience and
behavioral intentions of purchasing a product, Analyzing customers' infentions and
mofivations hehind their food service experiences can shed light o the faclors that
influence thelrdecision to vist specifc establishments, their ikelinood of rvisiing, and
{heir willingness to recommend the place to others. The purpose of this study was fo
explore the characteritcs of food senvicing and how it could influence customers fo
purchase accommodaton. This study employed qualitative analysis to explore the
experiances of customers in availng an accommodation, Customers (n= 32) were
interviewed about helr experiences seeking information on which characteritics served
s purchasing deal-breakers for them. The findings reveal that customers prorize high-
qQuality and appealing food producss and menu oferings (heally, local food), senvice
(ualty (atftudes and behaviorof the Servica crew), area (overall almosphere, fumiure),
and pricing (ciscounts, ow price paints). These characleristics could influence ther
purchasing ntenfion for an accommodation highlightng the need to mee the
expectafions and indvidual needs of the customers, These prirty food servicing
characteristcs highiight the potental of food tourism wihin accommodation
establishments. Understanding and addressing these faclors can significanty impact
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