
 



 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

PARAMETER A: 

 

PRIORITIES AND RELEVANCE 



OUTCOME/S 

O.1.​ Priority researches are identified and conducted. 



O.2.​ Researches results are published. 
 
View article (google.com) 
 

Content analysis of consumer reviews on preferred characteristics of 
accommodation products 
 

 

https://scholar.google.com/citations?view_op=view_citation&hl=en&user=86Z3o2QAAAAJ&citation_for_view=86Z3o2QAAAAJ:r0BpntZqJG4C
https://namibian-studies.com/index.php/JNS/article/view/2717
https://namibian-studies.com/index.php/JNS/article/view/2717


 

View article (google.com) 
 

Marketing campaigns leading to the purchase of accommodation 
products: A content analysis 
 

 
 
 
 
 
 
 
 

https://scholar.google.com/citations?view_op=view_citation&hl=en&user=86Z3o2QAAAAJ&citation_for_view=86Z3o2QAAAAJ:j3f4tGmQtD8C
https://namibian-studies.com/index.php/JNS/article/view/2696
https://namibian-studies.com/index.php/JNS/article/view/2696


 

View article (google.com) 
 

Food Servicing Characteristics Of The Accommodation Products As 
Deal-Breakers Of Consumer Purchasing Behaviors 
 
 

 
 
 
 
 
 
 

https://scholar.google.com/citations?view_op=view_citation&hl=en&user=86Z3o2QAAAAJ&citation_for_view=86Z3o2QAAAAJ:iH-uZ7U-co4C
https://namibian-studies.com/index.php/JNS/article/view/3119
https://namibian-studies.com/index.php/JNS/article/view/3119


 
 

 
 
 
 
 
 
 
 
 
 
 
 
 

 



 
 
 
 
 

 


