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### **Business Objective:** 
**Fix online presence** (Instagram/Website) and **get more customers** through Instagram 
organic and paid ads. Additionally, **improve the website** for a better user experience that 
aligns with the restaurant's brand. 
  
### **Target Audience:** 
Mid to high-class individuals aged late 20s to 60+. These are high-status individuals who 
value quality experiences, fine dining, and unique venues. 
  
### **Unique Selling Points (USPs):** 
- **Traditional Lebanese Food:** Authentic and flavorful dishes that reflect Lebanon's rich 
culinary heritage. 
- **Breathtaking Views:** Stunning sunset views that enhance the dining experience. 
- **Unique Outdoor Seating:** Exclusive seating areas nestled between mountain rocks, 
offering privacy and an intimate connection with nature. 
- **Farm-to-Table:** Fresh ingredients cultivated on-site, providing a wholesome and natural 
touch to every meal. 
- **Relaxing Atmosphere:** A serene environment away from the city’s hustle and bustle. 
  
### **Challenge:** 
The restaurant’s location is far from the city, which may deter potential customers due to the 
perceived time and effort required to visit. The goal is to illustrate the dining experience as 
not just a meal, but a unique and memorable escape that’s worth the journey. 
  
### **Desired Actions:** 
1. **Awareness:** Make potential customers aware of the restaurant's uniqueness. 
2. **Excitement:** Build anticipation and excitement around the experience. 
3. **Conversion:** Encourage them to book a reservation or visit the restaurant. 
  
### **Current Position:** 
Your audience is in the **Solution-Aware** stage and has likely seen various restaurant 
marketing tactics. They are tired of typical promotions, so your approach needs to stand out 
by offering a compelling, experience-driven narrative. 
  
--- 
  
### **The Plan:** 
  
1. **Two-Week Organic Instagram Campaign:** 



   - **Frequency:** Post every two days. 
   - **Content Mix:** 2 posts about food + 1 post about the venue, farm, or views. 
   - **Goal:** Boost page relevance, showcase the restaurant’s qualities, and engage the 
audience. 
  
2. **Website Refinement:** 
   - **Objective:** Make the website an immersive introduction to the restaurant, highlighting 
its strengths, menu offerings, and ease of making reservations. 
   - **Actions:** Improve visual appeal, ensure seamless navigation, and add a prominent 
reservation option. 
  
3. **Paid Ad Campaign (Post Two-Week Organic Push):** 
   - **Content:** A voice-over ad with a compelling script that invites people to make the most 
out of the last days of summer by enjoying a sunset at the restaurant. 
   - **Offer:** 15-20% discount to new customers in exchange for their email/phone number 
via an opt-in page. 
  
--- 
  
### **Revised Instagram Plan:** 
  
**Week 1: Building Awareness & Curiosity** 
- **Day 1:** Post 1 - Introduction to the Restaurant (Venue Focus) 
  - **Caption:** "Discover a hidden gem where nature and tradition meet. Experience dining 
like never before with a view that takes your breath away. Ready to explore? 🌄 
#HiddenGem #SunsetDining" 
   
- **Day 3:** Post 2 - Highlight a Signature Dish (Food Focus) 
  - **Caption:** "Indulge in the authentic flavors of Lebanon. Our [Dish Name] is not just a 
meal, it’s a story on a plate, made with love from our farm’s freshest produce. 🌿 
#FarmToTable #LebaneseCuisine" 
   
- **Day 5:** Post 3 - The Farm-to-Table Experience (Organic Focus) 
  - **Caption:** "Every bite tells a story, and ours begins in our farm. Experience the taste of 
freshness, straight from our fields to your table. 🍅 #OrganicLiving #CulinaryExcellence" 
   
**Week 2: Building Trust & Driving Action** 
- **Day 7:** Post 4 - Customer Experience Highlight (Venue Focus) 
  - **Caption:** "An evening at [Restaurant Name] isn’t just about the food—it’s about the 
memories you’ll create. 🌟 Join us for an unforgettable dining experience. #LuxuryDining 
#MemorableMoments" 
  
- **Day 9:** Post 5 - Behind the Scenes with the Chef (Food Focus) 
  - **Caption:** "Crafting flavors with passion. Our chef reveals the secrets behind your 
favorite dishes. Want to see how it’s done? 🍽️ #ChefSecrets #LebaneseDelights" 
  
- **Day 11:** Post 6 - Customer Testimonials (Trust Focus) 



  - **Caption:** "Hear it from those who’ve experienced it—‘A must-visit! The view, the food, 
everything was perfect!’ Have you booked your table yet? #GuestLove #FiveStarDining" 
  
- **Day 13:** Post 7 - The Ultimate Sunset Dining Experience (Venue Focus) 
  - **Caption:** "There’s nothing like a sunset at [Restaurant Name]. Join us and let nature 
paint the perfect backdrop for your evening. 🌅 #SunsetGoals #MountainDining" 
  
- **Day 15:** Post 8 - Countdown to the Special Offer (Action Focus) 
  - **Caption:** "Big news coming tomorrow! Ready to experience [Restaurant Name] with a 
little something extra? Don’t miss out—stay tuned! 🎉 #ExclusiveOffer #LebaneseLuxury" 
  
--- 
  
### **Paid Ad Campaign Script:** 
  
**Visuals:** Begin with a slow-motion shot of the sun setting over the restaurant, followed by 
scenes of guests enjoying their meals in the unique mountain seating. 
  
**Voice-Over:** 
"Summer is ending, but there’s still time to capture the perfect sunset. Escape the ordinary 
and discover [Restaurant Name]—a hidden gem nestled in the mountains. Savor traditional 
Lebanese dishes made with the freshest ingredients from our farm, all while enjoying a view 
like no other. Book your table today and get 20% off your first visit. Don’t miss this exclusive 
offer—click now and let us welcome you to an unforgettable dining experience." 
  
**CTA:** "Swipe up to claim your discount and reserve your spot. Experience [Restaurant 
Name] before the summer fades away." 
  
--- 
  
### **Additional Elements to Maximize Conversion:** 
  
1. **Instagram Stories & Highlights:** 
   - Use Instagram Stories to provide a daily sneak peek into the restaurant. Create 
Highlights for easy access to these stories, categorizing them into “Food,” “View,” 
“Experience,” etc. 
  
2. **Interactive Content:** 
   - Use polls, quizzes, and Q&A sessions to engage followers. For example, “Which dish 
would you like to see in our next special?” or “What’s your favorite dining view—city skyline 
or mountain sunset?” 
  
3. **Incentivized Engagement:** 
   - Run a small contest where followers can win a free meal or a discounted offer by sharing 
your post or tagging friends. This helps increase visibility and engagement. 
  
4. **Email Follow-Up:** 



   - After the paid ad campaign, follow up with those who opted in via email, offering them 
exclusive content like recipes, chef tips, or future discounts to keep them engaged and likely 
to book a table. 
  
By refining your approach and adding these elements, you’ll enhance the likelihood 
of converting social media views into actual customers. Keep the messaging 
consistent and aligned with the luxurious, unique experience your restaurant offers, 
and you should see strong resu 


